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Just add evergreens, and thls unique wreath, made en­

IIrely (rom macaroni products, becomes a lovely holiday 
accent (or your door or mantle •. The wreath, shown here 
by pretty Deanne Syntax, can be easily constructed at 
home or school. Sec story on "Decorations Contcst" on 
poge 19. 

The Mo=ronl,Journol ~ NOI.t.red with U.S. Potent OIf"-. 

PWlltohed monthly' ~ the Notional Moco~1 Manufacture,... Aut>­
cfollo ... 0$ Ih offklol publlcollon .!nee~, 1919. 

. StconckkJu peatoge paW at ~ WlKantIn. 

-_ •. _-- -~-'-----' . 

LOS ANGELES MEETING 

A. LIt ..... Fred Spadaforo 10 the leh, Joe Sontl, J im Wlnlton, 
Emut Scorpelll, Francl. DeRocco, ond Morvin Pearlman. 

Aroll". , •• T_"1e (left to right), HUgh SltQhy, Vincent DeOo­
menico, POlkey De[)(:xMnlco, Peltr Pence, Genl' Honell, Chorle, 
Hoskin., ond "I Rovorlno. 

A N open Boord or Directors meeUna 
at the Lot Anlelel InternaUonal 

Airport Hotel on ~tober 6 attracted 
lome rorty macaroni manufacturers and 
.uppllen. 

Martin Rouman, ftnancial writer ror 
the Lo. Anlele. Time .. wu the lead-ot! 
lpeaker. He dlscussed a aeries of artlclel 
he had recently written on ''The Super· 
market Revolution." He aald: 

• Becaule or the vut phy.lcal ex­
panae of the marketlna area, there II 
no dominant leader In Southern Cali· 
rornla. Sareway, the larae.t, doel be­
tween 10 to 16 per cent of the bu.lneu. 

• Percentale of proftt ror retailers 
hal declined annually, now ltandlng at 
1.2 per cent per .alel dollar. The re­
taUer II Interel ted In dollar proftt -
not turnover. 

• The batlle ror shelf Ipace «nters 
around 1,000 new product. ol'fored an· 
nuany, re:qulrlnl the dropplnl or 200 
to 300 items. Almost hair of the item!! 
on the Ihelve. today were unknown ten 
yean alo. 

• While '1,000 to 9,01)0 Iteml are car­
ried In the lupennn.rket, proftt la do· 
tennlned by only 300. 

• Cooperative wholeulers, luch as 
ConaoUdated Grocers and Alrred M. 
Lewll , Inc., hn.ve enonnou. buylna pow· 
er, ellch dolnl more than .300,000,000 
annually. 

• The housewife I. the ultimate ludiC 
of what goel on and Itays on the shelf. 
She Is always looking ror menu Ideal. 
36 per cent of her shupplna II unplan· 
ncd. 

A dlle. t of Mr. ROIIman'l artlclel be­
giRl on pale 6. 

T .. awen Strike BeIUed 

Ralph H. Hill, pre.ldent of Alfred M. 
Lewis, I",:., tarae Loa Anaelet whole­
aale • dtslrlbutora. had to cancel hll 
achtduled appearanco at the meeUng 
beeau~ of" numth·lon, Teamlter', 

Itrike which threatened to spread to 
major clUel across the country. The 
Teamsten finally agreed to accept a 40 
cent per hour contract package over 
the next three yean. The contract wal 
aald to Include such provisions al wage 
Increaaelof 12 cents an hour rnr the first 
year; 10 cents for the accond year; and 
6"'" cents for the thai year. An improv, 
cd pension fund Including a 1\ cent an 
hour addition to the ronner 10 cent an 
hour provialon. Health and welfare pro· 
aram Increases of 1.6 cents per hour and 
a. new prepaid prescription program 
adding 1.5 cents an hour to the contract. 
Added pay ror sick leave and funeral 
leave beneftts were also included. Under 
the old contract, warehousemen's mini· 
mum wage. were .2.89 an hour with a 
maximum of $3.29; drivers made from 
$3.S0 to $3.'10 per hour. 

Product Promollon 

John Krluk of Theodore R. Sills & 
Company reported on publicity place· 
ment. and product promotional eflorts. 
Hot of( the press was a double-page 

John K'I .... 

color feoture In Modern Teen (published 
in Hollywood) captioned: "Feed tlle 
Onng With n Fab Fall Fea.t." Thl. Willi 
n color photo rclensc of the National 
Mucaronl In.titute for Beef Sauce on 
Noodles ICrved with cut green bean 
and onion ring salad, now labeled "Boy 
Tested by Modern Teen." 

Recipe Leanell Popular 

The ad tor "Spaghetti - Plain and 
Fancy" recipe leanets on pnge 3 or the 
October Issue or Practical/Forecast, 
teacher edition of Coed, Is bringing an 
avalanche of orders. 

The Sundny supplement, "This 
Week," tor the week·end of October to 
was nil about 1985 can. Th,' rood feu· 
lure by Clementine Paddleford W il l : 

''Tailgate Picnic." She sold: "Plcnici no 
longer end with the summer, they lost 
the year around." And Ihe gave a recipe 
for a Macaroni Meal·In·One with 
ground beel, tomato . aure and whole 
kernel corn packed In a one·gallon 
vacuum boUle. 

Mr. Krizek then enumerated many 
more placements nnd publishing of pub· 
IIclty retens!!s. 

Sproul Damlge Olnger 

Jim Wlnlton warned to watch maltose 
tests on durum product. for sprout 
damage. He observed thnt sprouilng 
.:lflecls water absorption and creates 
drying and cooking problems with more 
than usual Blough·olY In the wnter. 

He commented on instant macaroni 
tsee poge 4, Macaroni Journal lor No­
vember), and announced that he pIon. 
ned to attend the Eighth Annual Con­
rerence of the Food and Drug Adminis­
tration and the Food Law Institute In 
Wnshlngton, O. C. In November. 

Following: lunchl"on. ,'urlous Items 01 
A5wcil1lion bUllnc5~ were h:mdlcd. Thl,! 

(Cimtlnued on 1':'It::c 14) 
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THE -SUPERMio\RKET REVOLUTION ': ' ,; ". 

A dl.I" of a ... 11. of artleln by Martin ROllman, Las Angel •• Tim ... toff writer. ' . 

THE lupermarket Industry today Is 
8 fragIle giant - Goliath with a 

tendency to head cold.. For the mo­
ment, It II In reasonably good health, 
rlnaln, up an estimated $.0 billion of 
the $60 billion American consumers are 
spending on food each year. But it'. 
Ilttlnl In a draft. 

The chill wind Is .weeplng In from 
WashlnJCton where President Johnson 
has caned for a National Commlulon 
on Food Marketlnl. The cry for a food 
Indultry InvesUlation wa. touched oft 
by what lome lee as an Increasln, prit'e 
Ipread between the price a farmer leta 
for hi. product and what the colUUmer 
ftnally pay. for it Depreued beef price. 
have added to the furor. U.S. cattleman 
losl on estimated $2.' billion lut yeart 
and there hal been crumbUnl about 
"price manipulation." 

W.lcom. In ... lIgatlon 

The Indu.try seem. ready tn answer 
the charle •. MOlt responsible leaden In 
the Industry any they would "welcome" 
formation of a eammlllion and" search. 
Inglook at the enUre foodslndulltry. 

Said Robert A. Magowan, president 
ond chalmum of Safeway Stores, to 
Warren O. MagnUson, chalnnan of the 
Scnate Commerce Committee: "Safe­
way will welcome an objective study 
that I. concemed with detennlnln, the 
fact •. We believe that IUch an Investl­
cation will dear up mllunderstandin,. 
of how low-cost distribution I. achieved 
throuah modem .upennarket merchan· 
dlslng ond how It benefttl both produc­
ers and consumera." 

MuglJu Ar. s...u 
Olher Industry leaden tend to agree. 

Claude W. Edwards, president of Alpha 
Beta Acme Markell, said that the in~ 
creasing price spread Js caused by "a 
muhUude of things" Including Increa.s~ 
ing labor and operational cwts, "faxes 
upon taxes" and the conS\lmer's blJist~ 
ellt demand for convenience foods re. 
qulrlng more and more handlinJ. But, 
he Insists, "margins in the industry are 
as small al ever." T. A. Von der Ahe, 
president of Von's Grocery Company, 
goes alonl with thl. statement, maln-
1IIIning lhat food chain average net 
profit as a percentage of sale. has de· 
cHnoo every year for the past slx yean 
- trom 1,44 per cent to 1.2 per cent. 

Merle L. McGinnis, dh'edor of the 
food distribution program at the Un!­
\'eraity of Southem CaUfomlo'l .School 
uf DUllneSl Administration, probably . . .t....t-: I 
G l ./~f J.y,.,.. 

lums up Indu.try IOnUment on tho 
pendin, InvesU,aUon: 

'The American .u~rmarket Ja a 
Iymbol throu,hout the world. The In­
du.try contributes more to the improv(!& 
ment of the .tandard of Uvlnl than any 
othert but It docln't get the credit. An 
Inveltlgation will put the faetl on the 
record. 

'The difference In what the fanner 
receive. and the cODlumer pay .... . 
account. for the COlt or procellln, and 
converting raw materlala Into consumer 
products. Actually the COlt difference 
represent. added .. lu. which make. 
raw material. JOleable. There hili been 
conliderable vaJue added In the pro­
ceuJn" prepantion and packalln, of 
the convenience tooia which have cre­
ated a biller market for many fann 
producll." 

HOUN.If. Ultlmal. Judg. 

One of the moll widely repeated 
phraael In the .upermarket Indultry 
today, whether It appUe. to a product 
or a practice, ,.: ''The coDlumer won't 
accept 1tI" Who Is thi. mOlt powerful 
force In a "0 blllion-a-year Industry, 
the ultimate JUdie of what .toYI on the 
Ihelved Dr. Ward J . Jenucn, a mar~ 
ketlnl consultant, sees the "average" 
Southem Callfomla shopper like thll: 

She II about 30 years ot age, hal one 
child and geara her Ihopplnl to a faml. 
Iy of between $6,000 and $7,000 a year. 
She make. an average of JUlt under two 
Ihopplnl trip. a week, one a major 
Ihoppln, visit and the other a ''fUl-ln." 
She spendl an average of $30 a week on 
food, representing 22 per cent to 215 per 
f!'Cnt of the family Income. 

~ .. ~~~ 

~ 
The 18rle trip ullulllly takes placo ~n 

Thursday, Friday (II· Saturday . . She 
vilits 2.12 ,upermUl ketl in a typlral 
week, usually within a radlul of ,two 
miles of her home, :Ipendln, JUlt Over 
30 minutes In the fotore. She does Rol 
use a .hoppln, Ult. Her blggelt COin' 
plaint is the slow-movlna checkltand 
line. She also dlslikll:l buyinlitem. frem 
display. that are stacked too hllh and 
is prone to select ilp.ms from dlJpla)'I 
that already have n few Hem. mlulng. 

IUs. of COnvolll ..... c. Food, .1 

Dr. Jenssen nndr. that the . hopper 
more and more I!01neS Into the .tOrt 
looklnl for menu ideas. She Is allo be. 
comln, very cosmo:;lolltan In her meal 
plannln, and thinks nothlna, for in. 
Itance, of .tartlnr. out with v1chylOls5t 
and endin, up wllh baked alaska. AI • 
result Ihe II )eanJul more to Imported 
and exotic food •. She I. a110 .udden), 
quite diet and chole.terol conlclous. 

These reactions on the part of the 
housewife have 100 to a tremendou~ 
rash of new prod~~ctl - and the mosl 
Ilenlftcant increUtI In sales has been 
In the use of convenience foods. Their 
use hal Increal4!d eight tlmel faster In 
the last seven I yeara than Rener.) 
,ooell. But a cwiou. phenomenon· is 
noted: de.pite tho housewife'. desire 
for convenlenct!, it i. poulble to mak(' 
Iteml that are Joo convenient. She reo 
slst5 them bee.lI.e they take Indlvld. 
uality (lind the .,pportunlty to creatt: 
away from her. She lIke. to add a JUlie 
aomethln, - ller own speelal touch. 
1\'. BI . if she i. Jaylnl: "Look, I'm not 
lazy Ju.t becausc I'm buylnl thl. pno· 
pared mix. t CM .tlll flx it better tha il 
anyone else can." 

DlJcoUftl House. 

A new and growing selment of th l! 
Iroeery bUllness is the di,count housc. 
The maga:tine, Prolreglve Grocer, re­
ports that the Incidence of comblnatloll 
discount houlc-supermarkell contlnue~ 
to grow In number and sale. volume. 
presently accounting for $1.4 billiop, or 
2.4 per cent of U. S. lroeery lale •. ":'.' 

In Southern Califomia, the food ·all­
counters' advance. foil to dllturb com­
posure of the chain.. Ben Schwartz. 
executive vice prelldent of Food. Co. 
Markell, operaUnl both conventional 
'.upennarkell and food, liquor and drul 
discount departments, say.: "Discount-, 
in, Is a new phsllc ur retailing Dnd It 

(Continued (In Pille D) 
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Supormarket R •• alutloft-­
(Continued trom pale 8) 

will probably take ten or twelve years 
to evolve 8 Rnal form." 

SchwarU .8Yllood discounting opera­
tions now take three forms: one within 
a general discount house; one tree­
.tandlng next to a discount houle; and 
the third a free·standlng, converted 
supermarket. With his company wear· 
Ing both hats - conventional luper­
market and dllc,",nnting - it Is not sur· 
prislng for him to .'oice the conviction: 
"There appears to L..' room for both 
types of operations," And many conVen­
tional supermarket executives take the 
same lIve-and-)et·live view. 

Supermarket H .... 10 Sla., 
Merle L. McGlnniJ, of USC, seel it 

thl' way: ''There wlll always be room 
for the dlscounlers. but they're JUI' dD­
Inl what the ehains did originally -
streamUntnl their aperatianl. The 
.pread (between the two) I.n't D. wide 
81 one would .wpect. The dlscounten' 
savinI' come through cheaper locations, 
lower lahar casll and no .tampa. There 
also ia a lack af variety, particularly 
In the perishable .... 

Albert Ralphl, Jr., pre.ldent ot Ralph!! 
Grocery Co. IIIYI: ''There are lotI of 
dUferent way. to merchandise food. 
Most dlscuunt hOURS UN food all a lead· 
er to aUract customen Into the non­
food departments. But they aacrlftce a 
lot in convenience, service and some· 
times in quality to do thla. Many dla· 
count housea are having trouble with 
their tood operatlonl. I feel the super· 
market il here to .tay." 

Th-I- Sh.U CrlalI 

ded.lon made by a buying cunllniUee, 
compoled of the buyer and group of 
~haln uecutlves. The buyer's role haJ 
changed In the last 8fteen years, Now 
he'. becoming more of a merchandiser 
and lelll 01 a buyer. He has a multitude 
of duties: he mUll set retail prices for 
his merchandise, allocate shelf space, 
control warehouse Inventory, set up u 
merchandising program, advise on ud­
vertlslng and store layout, keep un eye 
on competition and spot short· and long­
range trends. 

Two faelon of Increasing Importance 
have crept Into the battle for shelf 
apace: the stocking of non·food Items 
and the use of private label meh:IHm­
dlse. But here we flnu the chl'.ln execu, 
tlvel divided In their !ntel"pretations 
of thl. trend; they loot: at It with vary­
Ing degree, of warmth. 

W.r.hoUl.1 FHd N.twork 

Today, according to Easley, with 20· 
year leases and optlonl to reneW, plus 
the cost of flxtures, Inventory, back-up 
Inventory and distribution facilities, U 

site decision Is a million dollar com· 
mltment. 

Thl! decision Is based on all the data 
a chain can lay hands on, Including: 
maps, aerial surveys, census reports, 
building permits, studies by groups such 
os Stanford Research Institute, ond pro· 
Jectlons by utility companies, From 
these and othcr sources are determined 
Ihe populatlan of an areB, traffic pal· 
terns, fumll!, sl:r.e, Income levels, age, 
ethnic fattors and shopping hllbtts. 

"Our basic tenets In site selection," 
says Easley, "ore ready accessibility of 
the housewife to all the faciUties she 
nndl It convenlcnt to Ule when she goes 
to the market-Uke a laundromat, beau· 
ty parlor, dry cleaner. Summing up the 
role of site selection. Easley stales: "Lo­
~aUon Is the nrsl essenUal to su~cess 
and probablY the biggest single con· 
trlbutlng fa~tor. The best operator In 
the world In a bad site will have tI 

hard time making the grade.' 

Automation atlh. Check.land 
Some day you may walk Into a super· 

market , leled your groceries by closed 
circuit tel~vlslon, hove them checked 
ont by a computer and pay for them 
with n credit card. The supermarket 
Industry and some of Its close observer!! 
see luch an aperation as a likely dl!-

AlwaYD proud of It, reputa\lon tor 
efficiency, the supermarket Industry 
perhapi takel the most pride In Its dis­
tribution IYltem. The warehouse il the 
heart of this operation. These huge 
Itructurel, equalling a dozen or more 
football fteldl, hold ten. of the usand. of 
(asCI of merchandlle which end up on 
your neighborhood supermarket'l shelV­
es. Moll of the larger Southern Cali­
fornia chains have their own centers. 
All other cholna rely almost exclusive· 
lyon two cooperatives, Certified Gro­
cen 01 California, Ltd. and Alfred M. 
Lewia, Inc. 

Both Certtned and Lewis were fonn­
ed about forty yCllrs ago when a small 
lrouP of retallen found they were pay­
ing more at '~holesale than the chains 
were selllnl at retail. They banded to-

velopment - not just a possibility. 

It la a minor .. .rlII. In your nellhbor­
hood .upermarket every time a new 
product tries to jam ill way onto the 
.helf. "We have anywhere trom 20 to 
200 nelY ~roducll orfered to u. each 
week," ..... y. J. Earl GarreU, pre.ldent 
of Mayfair Market .. "Some are entirely 
neW, but where are you lolnl to put 
them'! There'. Just.o much .helf .pace." 

lether in order to lurvive. More and 
more automation I. coming Into plDY 
In the huge warehoUllng bUliness, They 
were palleUdng before World War II, 
and todDY It Is the buls of ail modem 
warehousing. II probably wll1 not be 
long before all order·fllllng will be done 
on a computer basis. 

ProBtabl. Locallonl 

"AutomaUon In !lome form or other 
at the checkstand Is imperative and it's 
coming In the ncar future," states Dr. 
Wurd J . Jenssen, markett,g consultant . 
Accordlna: to Jenssen, the checkout-lInl! 
II the one point at which todaY'1 shop· 
per lose. her enthuslolm. Waiting In 
line gnaw. on her, and it's the point at 
which she beginl to nnd fault with the 
Itore, he saYI. Jenssen reports thot 
vlslonorles in the industry ace the day 
when items will be priced with radio· 
active material. At the checkout stand. 
a gelger·counter type gadget will meas­
ure the rodioactlvity and convert It In 
to doUars and cents. 

For.cast For Fulun 
Other tar-out Ideus are also being 

weighed: 

Proirelllive Grocer reportl that the 
average supermarket il liven a choice 
of about 1,000 new product. each year, 
choosea ahaul 600 01 these to introduce 
and dl.contlnue. between 200 and 300. 

The .upermarket Indullry Is ruthle .. 
when It findl a product loaflng an the 
shell. Although a lupermarket. mllY car­
ry between 7,000 hnd 0,000 itema, ita 
proflll are determined by just 300, Some 
itema have big tumover and Imall pro­
Hl; othen tum alowly but have bll 
proflt. What the retailer 11 Interelted In 
Is not turnover, but dollar pro8t. 

No leneral plots his campolgn more 
carefully than do the lupermllrket 
chalna In the bllttle for SOl.thern Call­
fomla'i prime locations. Supermarket 
,ltes are chosen on the basis of "0 
thoroulh and sclentlflc Investigation," 
according to J. Bert Easley, vicc presi­
dent and treasurer of Alpha Beta Acme 
Marketl, one 01 the fastest growing 
chains Dnd therefore much Involved In 
lite .election, 

"This method II a long way from the 
old divining rod system used In days 
long ago," Basely says, "when a cruise 
or an area was the basis for lelectlon. 
We used to coUll a 'windshleld survey.' 
1n tholc days," he says, "storcs were 
smulle"!'. l~tt$e. shorter and the financial 
commltm':nt Inuch len." 

• Use of IBM-type cords represent· 
Ing the product, which the shopper will 
select, take to the checkout stund, have 
processed, pay her bill und pk k up I:r.r 
groceries at the door, 011 automallcnlh 

• Use of c1oscd·clrcult TV where t1~ t. 
shopper seel various Items noshed Ol t r 
Icreen In lull color and Indicates ",-,I' 
selection 

Who, then, makes thl. crucial decl­
alon of what goel on the shell and what 
comea oft? Often it II the lupermarket 
department hUYCf. Sometimes it is n 

• Use of large C;llaloI:5. simll:l.r "1 
thoac used by glnnt generui merchnll' 

tConlinued lin Il:,,:t! J.I) 

') 

\ 

!, 

f 



" 

" 

• i 

.!t 
" 

, j 
I 

.' , 

[1' 

• 
,J 
!, 

" 

" 

'I 
I 

!-
.. 
" 

. 

~J~: 

:' releareh wW be uaed. to lmprove marktl 
·quaUty web II 1ar,e kernel .b. for 
better mU11nt yleldl and popIbly re­
.I.t.nce to IProutln,. 

Produd PromotiOD 
In dhtuulnl product promotion, Rob­

ert M. Green 01 the National Macaron, 
¥.nufac:luren Auoclatlon pointed tn 
the doubUn, of macaroni tonna,e h . 
the ~.t I1xteen yean and an InertaSt' 
In per eaplta consumption by 40 pt:r 
cent. In 'callln, for continued coopera­
tion between the North Dakota State 
Wheat Commlulon, the Durum Wheat 
IllIl1tule, and the NaUonal Maca\'Onl 
Inatltule, it wu pointed out thpt the 
redaurant and tn.Ututional fteld offered 
are.t potential 'not only at a rapidly 
expand In, market but .1 an edueatlonal 
IOUrce ereaUnl desire on the part or 
COnlUmm to eat more macaroni prod· 
ucts In the home. Mr. Green c:lted 'ft,· 
ures abowin, earll~r marrlal~ ' ,and 
' !lore worldn, wive. tha, ernte :the 
trend for more meals away from homo 
and a Ift!ater demand for convenltnce 
in the home. . ,. '. ' 

Mark Heft'elftnlflr 01 the Peavey Com. 
• \ • pan)' took a mlOer's look at the certt. 

LUDVIG GUWcklon of Adam.. North Sponlora of the event were the Lan,. ftcate prolram, presentln, a day~tO-d.Y 
. D~ota, exhlbltlilg a ,~ pound test don Jayeee. and the U. S. Durum Show. cbron1cle of the unct!rtaJntlel.ln the·.U. 

we1aht '· aample . of WeDs, Wat named uatlon from the pauale 'of the whea't 
Durum KIn. and winner of the NMMA.; ': l,:;I, ~ :' llu.al ~".K'ftNf1' " .!:t, bill to the payment. of 70 ~ eent. , a 
SweepmkH'Awai'd i.t' the 26th Annual On the Show proiram, Oene 'Hayden'· bwhel bej1nnln, on 'July 1:' With ' the 
United ,State • . Durum' Show, held at of the Crop ' Quality Counci1 observed neceutty' ot'monthlY reports, the' llI!il. 
wldon; North DakotRt Octo~r 20·21· that the quality of thb year'. doublo era are ftndlnl that with Internal audl. 
22. . : ;~ . ' ; ' : ~ •. ~ , crop Wat ,ood, and that research that ton, outside auditora, and auditors from 

The .. mple which GulUckion entered developed rust. relb:tance In the new the U. S. Depat\ment of AIrlcia1t"£';;; It 
w .. allO . Jud,~ the beat 01 the, .liDS ~ va!"eUe. of Wall. and Lako~ , wel1! ~Ii touah beln, .. taxpayer pluJ ,belnl 
.ample. iii the :~n DIvision. ,Wlrinln, ' ."~~ry ~naurance for such ~per :' a tax collector. . .. ,:.: 
theProfealcioa1C1uaw .. Palniei"Dahl. · ·· C:rpP~ He.noted that the potenUal 01 . ,'" . . : " '., 
lren, allO ' of~ Adami, and- a ' fonner hyb~d ~~eat is unkno,wn but is 10~e-- . Export PotaDlla1 ' , . :, 
Durum'~ . ..He e:a:hlblted a 64 pound , -thin, to watch .clOsely, and that ,~. .. Exporu held. lhe center of the .iaie 
sample 01 We1V.:Tbla dau is open onb' . dW·rf varieUe • . ~f durum ,are comlna. · ~ ln the , afternoon leuloftl. Dr Richard 
to prevJo'UIf\t~!I, ln, ~J:~~~a.~..: ;". ,.\ ' ).:: : ~~ ~~!.!, ~t: :~-,!·;·G~man , of th'e ' Orei.t .PJ~, ~~.~, 
Certlfted d~.: ; : .. , .. ~ . . , , ~ :, -:' i .a ~ /~' : ':; : Froi:t d~.ie"!Vila 1\ bl, iol\lc ~i cO~~" .Inc.,. told.how ,th.t orlaNuUon '!'Orks 

La"", Both of Lawton," wlUi a '·81 ' versi Uon at the· iho';';. At one end of the tor.: export promotion with otBCeI ~ tf\ 
pound entty of Weill, had the beat ranle, It w .. felt that the IUbJed hu Wuhlnaton, We.tern Europe, South 
sample of the fourteen entered in the been over~mphulud, · Inumuch II America, and the Orient. Chuck Her­
Future Farmers of America DlvWon. ~ only 15 per cent of the crop h .. been man, chairman of the Greater North 
Bruce Swenson of Ad~ won the 4-R hurt On the other Id .15 t f Dakota AIIoc:laUon AariC'Ulture Cam­
Division with a 63 pound. entry of .Welb. the 60,000,000 bUlhe; c%p :ear ':~:f :mtt~, commented on the need for 

Beauty PagH!lt dome.tic requlremenb. Dama,ed wheat ranaportallon adjustments to help lind· 
Myrna Rae Munson of Lakota con· h .. been comln, to market flnt with locked North Dakota ,et whelt to the 

tlnued her wlnnlna way. in qu~n com. better ,radel held back on the farms In -:eat Caut in position for export If the 
petition when Ihe w.. named Mia , .toraRe. Further, .mall amounb up to ar Ea.tern market II to be developed. 
Durum Macaroni. She outdistanced. a It.ll,.l"IlnCtl level. could dama,e an other. Dr. KeMeth GlUe. of the Depart • 
field ot nine other hopefuls at the beau· wise hlah qUlllty crop. Avera,e te.t ment of Cereal Technoloay, North Da. 
ty poaeont, the klck·off event of the wellhl. and protein content are run. kota State UnlveraUy, reported on a 
three·day .how. nln, above lut year'. levels, and the durum indwtry team trip to Europe 

II wa. the third title in leIS than new aradlnl aystem which hu been lut ,-prln,. Despite problemJI in seman. 
IIlx month, for' the 17·year·old blue· tightened up would not be any dlft'ereht Uct, d.iJferent yudstlckJ for meuure • 
eyed beauty. She had prevlou.ly been tor D7 ~r cent of the crop than lut ment lneludlnl Ileve me8lurementa, 
named MIlS Lakota, Dnd lut . month year's aradlnl. "f - • and competition with tar,er kernel Ilze 
while rompetln, 81 Min Lakota' .h~ , ', Dr. Kimneth Lebsoek, V. S. Depart. for better mUllnl yltld. from Canadhm, 
captured Ihe Mlu Nelson Counly tine. ment of AlrieuUure durum breeder Freneh Dnd Arlentlne wheat, the tcom 
Her Iweet smUe, lalent on D lrumpet.':! said rult l'e,{stance J •• UII D m3jor prob~ think. that a pole!ltlal ot 10,000.000 to 
and poise In public .pcaklnl helped her lem and fCqulres three.quartC" of th~ 12,000,000 bushel' of American dunllil 
win the cont~&t. .' plllnt breloder's time. New monlt!!! for' (Contlnut4 011 voce ~) 

10 

-~-----

~."':,~, ._ . ~:'~: King ~ida, now ~~er1 you the most, corriplete line 
..•.. ~ . ".' CC:l.urum' products in the Industry-III" lotal rani" 
'-" ~ .' ~J ,rodts imd 2,a·,j~(alions. Whatever your !ipe. 
I ' : ,', ~ , .. 'ciallY- 'Klng Midas has the right product for you. 

a continuing testing and quality co~lro~ protiram 
that reaches aU the way from SCientific wheal 
selection to product development research. . 

Look to KinK Midas for the mosl complete lI~e 
of uniformly hlgh-quallty Durum Products avatl· 
able-anywhere. P.avey Company Flour Mill., 
Minneapolll, Mlnne.ota 55415 •. 

o ' .. " ~l" why our atandardl al a lupplier have to 
. ~"' ~I be &0 . hlgh;~ wh~ we ,maintain the most c?mpl~te 

" laboratory facilities; Why ,,!e back up our Ime with 

,,::" "::; ,, ' .:lfiw"'1l1JdM DURUM PRODUCTS 
,or:. - : •• , j "" 

" '. 
:' . 

PEAVEY COMPANY 
Flour Mills 
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NATIONAl: MACARONI WEEK 

Notional Macaroni Week dlsplaV window at GeMral Mill., Mlnneapoll •. Package., coni, and 
. cortoru from 38 macaroni companies W;lr, Incl~~.In ,the dl'Ploy.. ' , , 

Eh, compori-It" National Macaroni 
" , . 

Weeki . Dakota 10 Join In the observance for 
dUrum-a dlsUnctly North Dakota crop 
-and macaronl-a hJJh quality food 
made trom durum semolina. In Hortb Dakot. 

In North DakOla, Governor Wl1l1am 
L. Ouy Illued the following proelama. In Nluouri 
tlon: The' Food Marketing Bulletin, Unl-

WHEREAS, wheat foods have been venity of Miuourt Exten.'on Divillon, 
the .taff of life for clvlUzed man since lor October e. devoted ItseU to a salute 
Biblical days, and throuahout the world to Macaroni Week and macaroni prod. 
wherever macaroni food. are enjoyed, ucLs. Home Eeonoml.u ' Helen R. Da. 
durum semolln. has been the atandarel vlcs, of at. Louis, wu the author. 
of qualltYj and Two home run heroe. of the vlctorl. 

WHEREAS, macaronl-once consld· au. SL Loul. Cardinal, were named as 
ared a natlona1ity food-because of Ita "Macaroni Sportsmen of the Year." 
nul·llke flavor and lreat versatility hu Selected for the award, generally 
becoml! a lounneL entree on menus made durinl National Macaroni Week, 
throu,hout the world; and were Tim McCarver and Ken Boyer, 

WHEREAS, Increased per capita can· whale circuit clou" won three 1m. 
sumptlon indicates .trong future de· portanl game. a,aln.1 the Yankees In 
mand Dnd 8 bright future for North the World Serie., 
Dakota durum ,rowersj and The pJayen were cited by the Na. 

'WUFJ'EAS, durum has historically tlonal Macaroni In.tltute for usin. their 
~ ncrealCl1 the aaricultural income of noodle. in waltina for and selectln. the 
North D.kota by 50 ml1l10n dollan right pltchel to poke into the Itapds, 
lu:nually, ana the amount may .tabl.: " Two of thd·r.trate.lc homen were' hit 
Iize near the 8~ mUllan dollar mark by Boyer, one in the fln.laame. 
or 19B3; and Macaroni Week w .. mentioned over 

WHEREAS, Mother Nature has in 16~ Itatlons COQ..t·to-.. oalt on the NBC. 
IDa-l once more given u. D bountiful TV ahow "Let's Make a Deal." This 
harwlil, was telecast in color on October 23. 

NOW, THEREFORE, I, William L. The prell around the country picked 
Guy, Governor of the State of North up the relea.se from 5111. &: Company 
Dllkoto, do hereby proclaim the week that Americans annually COlllUme more 
of October 18-24, 196-4, as Durum-Maca_ than I,~OO,OOO pounda of macaroni prod. 
m ill Week, And uree the people of North lU'!J, They had fI,ured out that this 

I } 

wu the l!qulvaJent of 713,600,000,000 
feet of spaghetU or more than IS5,150,. 
000 mile •. Thl. would expand 10 149,-
696,000 miles after the Ipaghetti was 
rooked. 

aaneral MW. S.lul. 

Up ' in Minneapolis, General Mill, 
went aU out In promotina the wed i. 
In Pro,renive Grocer Magazine l ~r 
October, they told 71,000 ltocel'll that 
mftcaroni I. the one Item that returned 
1155% extro proftt In related Item .ale •. 
Ad lJ shown on adJolnln, pa,e. They 
dbplp')" ,tt 47 brand. or macaroni prod­
ucu In their main omce durin, the 
month, and lent out 281,417 pleees of 
nlBU clarrylna: the "Support Macaroni 
'.1eek,t oventamp. 

In the company careterla macaroni 
menus were featured from the Gourmet 
Entree. cookbook. Theae Included Ham­
Macaroni- Brattoli eauerate: Baked 
Salmon Bnd Shell. AU Gratlnj Spaghetti 
Tetraulnl Annandoj alonl with maca. 
r, 'nl and cheese, .paahetU and meat 
baU. and Jalaana. Each dlah waf high. 
Jlahted on the menu board. by Ii .pedal 
arrow: ''Today'. Salute to Macaroni 
Week." 

In their Chlcalo area office at Park 
Ridle, IUinoil, the cafeteria served 
Macaroni Week 'pecial., and dlllrlb. 
uted macaroni recipe., Durinl the 
lunchon hour, the American Film Fes­
tival award.wlnnlnl movie, "Durum 
... Standard of Quality" waf .hown 
In the Conference Room. 

On FrIday, October 23, arranlements 
were made with a Chicago area manu. 
facturer to build a dl.play of macaroni 
producta and to live them as aamples 
to General Mills employee., In return, 
a case of pancake mix for the macaroni 
sales manaler's Boy Scout troop com. 
pleted the .wap and made evel')'body 
happy. 

Around fb. Coun1rr 

Grocery stores around the country 
featured the theme "Food 11 A Bar. 
lain." With macaroni, .palhettl, and 
eag noodle. among the mo.t economi­
cal, these menu. for fund.raisin, din. 
nen were senl out In recipe releases to 
food edIton around the country. 

To United Prell International: 
Baked Spa,hettl and Cheese 

Vegetable Gelatin Salad 
Banana Buttent.'otch Puddln, 

COrrH 
To 154 televltlon commentaton: 

Macaroni Cheese Souffie 
Tom.to SUmmer Squash 
Orana:e Cream Spon,e 

Coffee 
(ConUnued on p0i:e }4) 

What one item in your store returns 655% profit per unit? 

Macaroni , 
. Is h etc Every dollar spent ror mncaronL c!J 

When it leav .. the atore so do IBUC .. , soup", ?,ea ,C ..... N t" I Macaroni Week Oct. 18.31! 
.. lis $6 65 in related producta.· Pasta thIS In your hat. a lana 

• GENERAL MILLS DURUM SALES 'CoIo , ;, ' S"" ""'''',., 

" 
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" Me,. 'ertlCl,.lIb '.i th Let A ....... '~ .... At lhe lang tob" lI.ft 10 right>: Emil Spodofoto, Jim Wlnlton, Peter F. VOgnlno( Jr .. 

Rolph Sarli, POlkey DeDomenlco, Albert ROOlllo, Fronell DeRocco. Photo 10 the right ihowl NMMA Dlrectorl Roberl Wllilom left); 
" Of' Peter J . Viviano ond Lloyd E. Skinner dlKuulng Indultl')' moilers. . 
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Lot Anlel .. MHting-
:<ConUnued from page D) 

Secretary .reported the declalon of the 
IPACK;1M.A Show to hold It. e:a:hlblt 
of macaroni manufacturing equipment, 
materlall handlinl and packaainl rna· 
chlnery, In Milan In the faU of 1966 
nlher than June. It was recommended 
that these p1ana be followed 10 that the 
poulbUlty 6f arranalna an international 
conference of mDcaronl manufacturers 
mlaht be considered to coincide wlth 
thlI exhlblUon, . 

Since the 'meeUn,; the exhibitors at 
IPACK·IMA have requested that thl. 
.how be brou,ht forward to be held 
from the 11th to the 17th of September, 
1985, to avoid anr undue concentntion 
of exhibitions deaUni with an Identical 
"eld of activity In the lame yeor. 

AliloclaUon Pre.ldent Fred Spadalora 
commented on competition In the food 
ReId. He emphnalz.ed the futUlty of deals 
and ur,ed manufacturers to keep their 
t; lght. hlah'; ,;" 

SUp",",;rk~t R .. olution­
(Contlnu~ trom pace .9) 

dlers J1k~ Sean, 'Roebuck an~ Mont· 
gomery Ward, '. 

• Use ·of credit carda .olely t rather 
than dea1ln, with checka and money. 

At pre.ent, while there I. a Io-,low 
approacl'/ t~ what Is bein, d9ne in the 
rron~ of ' the . store, much i. ,olnl on 
behind the icene. to Increase produc· 
tlvity. Merle i.. McGlnnl., director ot 
the food dl.trlbutlon program at USC', 
School of Bu,ln~1I Admlnl.tratlon •• um. 
up the aim In one lentence: 

"The lecret ~s letting the nsht mer­
chandise In the back door and out the 
rront door with a minimum ot hand­
illig," Acct)rdln, to McGinnis, a~toma­
tlon'l mrlin role Iq the IUpermarket In· 
r: !1~try will be In the area of'redudnll 
handling costs, .Ince wa,eJ coruUtule 
nearly holt ot the Industry's costa. 

tmprovement in the meat operation 
Is onl!' of the mosl pre"lng needs. Cen· 
tral {lllcknclnc and perhaps froun Irc.sh 
lIlcats are M:i'U for the tutu~. 

14 

Gerald A. Awes, pre.ldent ot Lucky 
Store., allo lee. a ,reat deal of mech­
anization In the warehouse. ''But autg.. 
maUon Ia different In the . tore - tbere's 
no way to ,et CBn.l on the .helve. 
except by hand," he .tated. 

"Our blue.l problem," IIY' May­
talr'. prelldent, J . Earl Gan'l!tt, "II In· 
crewn, labor costa. The Increase. have 
averaled 5 to 8 per cent a year for the 
Jut 'Uleen years. And we've jUit slln~ 
eel a ftve-year contract with bulll·ln 
Increase. each year." 

There I. ,enera1 Dlreement that the 
trend to convenience foodl 8S well a. 
.peclallzed. and exotic food. wi1l con· 
tlnue to accelerate. 

Supermark.t of Futur. 

What will the supermarket of the fu· 
ture Jook lIkef There are thOle who lay 
It may take the form of a "theme mar· 
kct," followln, out a particular theme. 
The Pilily WIlily Continental In En­
dno, California, for example, 11 French, 
complete to wine ~lIar. Crawford'. In 
Alhambra II weltern In motlt. Bon VI­
vant in San Dle,o bout. a .Idewolk 
cate. A .upennarket In Kanaa. has been 
.inlled out as a "Iprawllna Norman 
ca.lIe of ret. mn,." 

But lOme Industry leaders feel that 
while these theme market. are very at­
tractive and there will alway. be room 
for a unique place, it will not become 
a major trend. T. A. Von der Abe, presi­
dent of Von'. , thinks theme market. 
have a place. "But you can't put In 0 

chain of them. You'd lo.se the novelty, 
the enchantment." 

There are those who believe that the 
,reatest advance In automation of the 
.upennarket haa already been made -
.. U·sanie.. Say. Von de Abe: "We put 
the produclJ on the Ihelt, live a woman 
a cart and let her walk around. She pro­
vide. her own automation." Von der 
Ahe cautlona 'Ialnlt plun,lni into au­
tomation In the Ihoppin, operation. "I 
lee a lot of problema with these things. 
I think we're pretty much down to the 
point where any re\'o!utlonary jd~:1! of 
automation are going to take th~ tun 
out of . hnpplnc." ----

Notional Macoronl Week­
(Continued tram page 12) 

To General Newapapen "A" LIlt: 
Baked Noodle. and Cheeae 
Molded Applesauce Salad 

Butter Pecan cake 
ColI .. 

To General Newapapers "B" Llat: 
Spaghetti and Pork Sauce 

Lettuce Wedge Salad 
Autumn Spice Cake 

To General Newspapen "C" LI. t : 
Tomato Ve,etable Soup 
Macaroni Shrimp Salad 

Apptcaouce Coke a la Mode 
To the Pitbburll '::ourler Syndicate: 

Spaghetti Tuna Ca.serol. 
Macaroni Ve,etable Salad 

To Afro·American Papen: 
Spalheltl with Clam Sauce 
Pineapple Cottage Chee.e 

October Spice Cake 
To Weekly Newlpapers: 

Goulash on E8I Noodle. 
Lyonnalse Green Bean. 

Cherry Cobbler 
To Klnl Fcature.: 

Escalloped Macaroni, Hom and Cabbage 
Celery Sticka, Olives 

Pumpkin Fluff Peuert 
To Bell·McClure Syndicate: 

Macaroni·Chef'ae Tau Up 
Sliced Tomatoel 

DevUI Food Cake 
.. . with Whipped Toppins 

To' Pacific Coast Doilies: 
Baked Turkey Roll 

Green and Gold Macaroni Salad 
Cherry Shortcake 

Coffee 

.:. pin the Tl'ad. 
Numerou . .. trade publications uled 

our pUblicity release. on NaUon.l Mac­
aroni Week. The Cleveland Food Dcaler 
devoted their tront cover to a photo an· 
nouncin, the week. Supennarket New., 
American Grocer, Kanaas City a~r, 
New Jersey Grocer, Dixie Food. , Kcn· 
tucky Grocer, Intennountaln Food Re· 
taller, and Retail Journal announced lbe 
event. 

'. 
, . 

, 
,\ 

and 

A Ht.llh~o Proiperoll9 and Happy New V.or 

D. mJllDJlDI Eo. Sons, Inc. 
557 THIRD AVE. • .. OOKLYH. H.\' .. U.S.A. 11115 
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Will mean a Health - ier Yearl ' 
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Chrlstmal Sea,ll on your holiday mallllght tuberculolll ~nd oth.r"~I~ry dlleales , . 

-------, 

AFTER YEARS OF RESEARCH, EXPERIMENTATION AND ENGINEERING, 

C//tII!I.IJIJIJI HAS ADDED THE MISSING LINK 
TO ITS DISTINGUISHED CHAIN OF COMPLETELY 
AUTOMATED MACARONI PRODUCING EQUIPMENT ••• 

• SPREADER which combines slow extrusion for a superior quality 
product with top production for Increase In volume; a SPREADER 
which extrudes uniform stick patterns for minimum trim and an 
eye.appealing product of Invariable smoothness, color and con· 
slstency; a SPREADER which produces continuously on a 24 hour 
dally operation with the Clermont VMP·5A. 2000 Ibs/hr press­
"The Greatest of All long Goods Presses." 

This SPREADER Is destined. like other Clermont long goods equip· 
ment, to meet the exacting requirements of particular manufac· 
turers. After you have studied the features of this machine only a 
personal Inspection can reveal the full measure of Its superiority. 

VISIT OUR NEW ENGINEERING & ADMINISTRATION OFFICES. 

&/-.",.. 
MACHINE CO., INC. 280 WALI.ABOUT STREET BROOKLYN 6, N.Y., U.S.A. 

Telephone: EVers,een 7~7540 . 
• •• , . ~ j ,. 
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CheerY Ch •• s~ 'Recipes 
I N celebraUna the October Cheese 

Fe.Uval. the American Dairy AI. 
laclatlon released these recipe, des Ian. 
eel to appeal to lively tall appetite •. A 
novel venlon of macaroni and cheese 
rnode use of Edam Instead of Cheddar, 
and IUIi:elled the homemaker could 
• ave time and effort by using canned 
cream of chicken soup In place of cream 
aauce. Thl. lives the caneralc a plens­
In. hint at chlclCen flavor, and Imooth. 
creamy texture. BJt nd the soup with 
cooked macnronl. elg. and leasonln •• , 
plu. pimiento tor brJllht color accentl 
and mellow Edam cheese for flavor. The 
perfect aaml,h lor thl, Macaroni and 
Cheese Superb I. a sprinkling of fresh 
mUahroom aUce. aauleed In butter. This 
tlnJ.h!n. touch tum. It Into a gounnet 
cauerole. one fou'Jl be happy to Rrve . 
your famiJy, proud 10 carry to a pot­
luck or church ,upper. 

Nacuo1ll IIDd Ch .... 8uptrb 
(Male" • 10 • Mnlng.) 

7-ounce packa,e elbow macaroni 
2H cups \~ 1011l-ounce calli} cream of 

chicken ~up, undiluted 
~ cup chopped onion 

2 tablespoolll chopped pimiento 
4 hard-coOked ellS, diced 
2 cups (I"i -pound) Edam or Cheddar 

. / cheese, diced 
I"i pound tresh mushrooms, sl1c:erl 

2 tablespoons butter . 
Cook macaroni, accord in, to .llack; Ie 

directions, except reduce salt to one 
teaspoon. Rinse and drain. In a 2-quart 
('asserole combine soup, onion, pimien­
to, eggs and cheese with macaronI. 
Saute mushrooms In butter to Barnish 
top at cauerole. Bake ~-30 minutes in 
u preheated 350- oven. 

Macaroni Pizza Is a new American 
Dairy Auoc::latlon Idea. Cook macaroni 
and blend It with a custardy mixture ot 
milk and elis; bake until this has set, 
to tonn the base. Add a usty pizza top­
plnl at tomato sauce, oregauo, and 
shredded Mouarella or Provolone 
cheese. Add sausage or nnchovles, Jt 
you like your pIzza Italian-style. 

Macaroni Plua 
(MaIe.s • to • I.nlngs) . 

7-ounce packaic elbow macaroni 
2 eggs, beaten 
"cup milk 

I teaspoon salt 
l--. teaspoon pepper 

I teaspoon ore,ano 
I can (a·ounce) tomato sauce 
1 cup shredded Mozarella or Provo-

lone cheese I • .J 

n.. .... , " ....... f c ...... ovollabl. to 
the Atnerkan homemaker c.omblna natur­
alty with mocoronl products to malta for 
tasty luncheon main dishes. 

per. Add macaroni and mix well. Pour 
Into a buttered, V·lnch Iquare baklnl 
dish. Bake lor 10 mInutes or until .et, 
In a pre-heated -400· oven. Remove from 
oven. Blend orelano Into tomato sauce 
and spread over baked macaroni. Top 
wIth .hredded cheete. Bake tor 10 more 
minutes. Reml)ve trom oven and cut In. 
to squarel to lerve. 

For saul8lt! plua: Top the tomato 
sauce with 1.11 pound bulk pork sausage, 
cooked and drained. -

For anchovy plus: Top the tomato 
sauce with I can (l·ounce) anchovy tn. 
Jet.. 

Cheeaeronl Cauerole I. made with 
Cheddar and milk and cream at celery 
soup. Orelano addl a da.h of herb 
flavor, and you can top It with wedgel 
ot lresh tomato and a:rated Romano or 
P"rmesan eheele tor extra color and 
talte appeal. SaU.ly your lamlly with 
thil deUc:lou., pmteln-packed Cheete_ 
rani Casserole. 

Cb" .. ronl C .... rol. 
(Mu .. , .. mags' 

1 7-ounce packa,e elbow macaroni 
2 cup. shredded Iharp Cheddar 

cheeae 
lealpoon salt 

v.. teaspoon pepper 
WI tea.poon crumbled oregano 

1 .mall onion, lUted thin 
1 can (101.11 ounce.) cream of celery 

.. up 
1 cup milk 
2 tablespoonl Irated Parmesan or 

Romano chese 
tomato, cut in • wedle. Cook mararonl In boUlnl, salted wa­

ter acrordInl to packale , c11reCtions; 
dlllin. Blend "U, milk, .. It and pcp. 

Cook macaroni acrordln, to package 
~Jon'_ . RIIUC with hot water and 

drain. Place halt the macaroni In a 
buttered 2-quart cauerole. Cover with 
half the Cheddar cheese. Mix salt, pep­
per and orelano; sprinkle halt over 
cheese. Separate onion IUces into rinl' 
and place halt on top at cheese layer. 
Blend milk with 10Up and pour halt 
at the mixture over the onlonl. Repeat 
each layer. Sprinkle Panneaan cheese 
on top. Bake 20 minutes In a preh.!ated 
3liO· oven. Place tomato wedges on top 
ot callerole. Return to oven and con­
tinue bakinl 10 minutes )onler. 

Kld·Pleasln' Meals w11l be advertlaed 
by ADA in January-February. The Jan. 
uary luue of FamUy Circle wiU have 
four lull-color paa:el at menu Idea •. 
Durin, February, two more four-color 
pa,e. 01 addJUonalldeas wUl be .hown. 
In one Ipread, tour ideas with a thrilty 
touch Include Oven Butter - Baked 
Chicken; SpqhetU and Meat Balls; 
Pork Steak with Milk Gravy; and 
Cheese Noodle Bake. Trade advertll­
Inl II carried In tall IlILIel at Super­
market New., Prolre .. lve Grocer and 
Narlu. Bulletin. 

Lenten advertl.lnl In the Mareh 1._ 
lue at Family Circle magadne and se­
lected locally·edlted Sunday lupple­
ment. wlll push five easy cheese dl.hes 
to spark Lenten meals. One at these Ja 
Tangy Gouda·Macaronl TOIl, a salad 
IUliestion with macaroni sea shells and 
Gouda cheese. Colorful CaseltripS and 
over - the - wire hangen depicting the 
dJah wiU be available at COlt. 

Bord.n P",motion 
"You buy the cheese, we buy the 

'pa&hettL" Borden Is runnlnl a refund 
campailn lor Its grated Parmesan and 
Romano cheese, wIth color advertisin, 
In ' Good Housekeepln, and Detter 
Hamel and Gardens tor November. 
When Ihoppen send In the wrapper 
trom the cheese packale and proot of 
purchase at a six to ellht ounte pack. 
age of .pa,hettl, they w11l receive a 
2li cent retund. 

Italian Fe.tlool 
Food Fair Storel promoted a two­

week Italian lood teltlval In 137 units 
In New York, New Jersey and Con­
necticuL 

The feltlval teaturel d1aplayl ot 
Italian lood by Prince MacaronJ Manu­
facturlnl Co., 8 major suppUer lor the 
promoUon, plua decoratlolll and demon. 
ItraUo",. , D1apla11 "n,e from colan­
den and spa,hetU bowlJ to Imported 
Italian 1f8te4 cheese aweet red onions 
and lpa,hetU AUcu. .. 

D.corotlon. Cont •• t 
Holiday decoratlolll msde trom un­

UJual combinations of uncooked maca­
roni are aparklnl a contelt sponsored 
by the Ideal Macaroni Company of 
Cleveland to mid. December. Over 
$2000 In prizes will be awarded In 
th~ee age group cate,ories for the moat 
orilinal, attractive end Imallnatlve 
decoration made trom any combination 
of Ideal macaroni products . 

Attractive wreaths, miniature Christ­
mas trees and countlels other holiday 
decorations can be talhloned at home 
or made al school projects with unulu· 
filly Ihaped plecel of Ideal macaroni. 

A rlnl of atyrofoam, puted with 
white glUe on a IlIghtly larler rin, of 
flrm cardboard, Ianni the base tor a 
wreath at blued Ideal macaroni .helll, 
twist. and rotlnl. Spray paint, bright 
Chriltmal baUI and pine cones can add 
Iparkllng variety. Ideal Chao-Choo 
Wheels become tiny dalalel by Inserllnl Dlck-A-Roni 
flne wire throuah the center hold, Delmonico ~'oods, of LoutavUle, II 
brinllng the ends of the wire toacther announcing on their packagea that won­
and twillina them. A c:ampiete holiday derlul holiday decorating Ideas ore free 
flower arrangement can be made by Inside, with complete Inatructlonl tor 
u.lng Ideal large bows ~ :'I chrysanthe· elegant candle holden, charmlnl cen­
mums elboW macaroni as ·toc:k, rotlnl ter-pleces, Intriguing tree omamenlA­
a. dn~las or salvia, and Imall ahelll as all made from macaroni and noodle 
perfectly formed 1I11es-of·the-valley. Ihapes. 
Paper CUpl, thread ,pools, white ,Iue This aU tiel In with the ule of maca­
and wooden plckl or pelS are usetul rani products as craft material which 
Itema to help make Intere.tlng decora· haa developed Into a high torm of holl­
tlons with macaroni. day activity In recent years. (See Moca-

Entries may be talhioncd In any ronl Journal tor December, 1963, 1902, 
shape or form, ullna any materials 

combined with Ideal macaroni. To en- 196
T

l
h
')e National Macaroni Institute has 

ler the contest, each conteltonl mull be t "D ck 

Seiling Seup 
Campbell Soup Co. Is advertising Its 

tall soup promotion, which featurel a 
free ofTer to consumers of a Campbell 
Kid (boyar girl) Illverplate 10Up lpoon 
In return tor five labels from Camp­
bell'I chicken or vegetable soups, on 
the "Lallie" and "Donna R'!cd" TV 
,hOWl. Alao being ofTered Is a "Stadium 
Blanket Premium" for Franco·Amerlcan 
spaghetti and macaroni productl. Com­
mercial, are scheduled on CBS. NBC 

d ABC network programs Including: 
~~o Tell the Truth," "12:25," "Secret 
Storm," "Match Game," "You Don',~ 
Say," "Say When," "Word for word,,, 
"General Hospital," "Trallmoster, 
"Day in Court," "Laslie" and "Donna 
Reed." 

Radio Adoertl.ing 
The C. F. Mueller Company', mod­

ern new automated equipment control 
board WOI a Itopplng point on 0 re­
cent tour of the Jersey City plant by 
New York City's largest oudlence ra­
dio persona1lly, John A. Gambling. 

Mueller'l macaroni, Ipaghettl and egg 
odie products are being advertised 

~:r a period of Ilx months on "Rambling 
With Gambllnl," 5:30 to 9:00 a.m., Mon­
day through Friday. 

Mr. Gambling, aon of John B. Gam· 
bling famed early morning radio plo­
ncer 'conducts his program each mom· 
Ing Cram WOR'I New York Studio . 

over .Ix yean old and ICnd a photo- mimeographed inltruction, a e 
th Ith the Halla-With Macaronll" This glvel 

Iraph of his decoration, tale er w detailed inltructlonl lor Chrl.tmal 
a box top from one of the Jdell maca- wreathl decorations, candle holders 
ronl product. he uted. Entry blankl and c:oa~tcrs. It concludes: "For fun and 
may be picked up at loc:al tood StOrcL reloxaUon, try working with macaroni 

Prize. will Include such Iteml 81 an productl as a craft material. The pOSlI­
AM-FM Itereo phonoaraph, Westlng- a 
houle clock and tranllstor radios, fully blllUes for designing your own cre -

The Mueller Company, which has 
been making macaroni, spaghetti and 
eag noodlel tor over nlnely-flve yenrs. 
also auumed fun sponsorship of won 
Radlo'a election night covl!raCe on No­
vember 3, from 7:00 p.m. until con­
elu.lon, WOR Hodlo II the flagship sto­
lion of RKO General Broadcalting. 

Doherty, ClIltord, Steers and Shen­
field, Inc., New York City, Is the agency 
In charge of 011 of Mueller'. advertlsln~ . equipped "Holiday" bicycle .. Emence tlons are llmlUeul" 

lolden pipe electric orlanl and Amerl- ""5~~~~~~~~~~~"'!IIII~~~ can Flyer electric train sels. :;:: 

Stew SealOnlng 
LaWry's Foods of Los Anaeles Is sell· 

Ing beet stew sealonlng mix and chili 
seasoning mix under the Lowry'. label. 
Mixes come In aluminum envelopes 
which picture prepared chili and bean. 
and beet stew. Recipes are printed on 
the back at the package •. Rdai1 price 
tor 1.64 ounces of iilew leasoninl mix 
II ~ cent., and 23 cents tor 1.02 ouncel 
ot chill sea50nlnl mix. 

Beet slew seolonlnl mix hal been 
added to Ita Copper Kitchen line by 
R. T. French Co., Roc:helter, N.Y. Pack· 
aged In a fall envelope, the mix will 
retail for about ~ cenll for a 1ft-ounce 
package. t 

• " · "" ;011' 
~ .. ..: uti "Ict ruldtnt of C. F. Mueller Co., J CI . .:ly 

from .eft to rI,ht: C. F',-'<I eri7~' Mu~lIer!.~O;:: ~ H. E~ ..... ord Toner, Plesl<!o:"f 01 MucHe. ··. 
CIty John Gombllng of Red.., Slotton W ,Q 
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A new concept of extruder construction utilizing 

tubular st.el frame., eUmlnates those hard-to-clean areas. For the first 
time a completely sanitary extruder • •• for easier maintenance • • • Increased 

production • •. highest quality. Be .ure to cneck on the.e efficient space.savlng machines. 

,~t MODn IAfS _ 1500 Pound lon. Good, eontlrUHtu. SprMCI.r 

POSITIVE SCREW PORCE PEEDIlER 
Incroo ... production of long good., .hort good. and .hoot formln~::~~~::u~u:~:~~d:~:' 
3 STICK 11100 POUND LONG GOODS SPREADER 
Incroo ... production while occupying the same .poce a. a 2 .tlck 1000 d d poun .prea .r. 

11100 POUND EXTRUDERS now In operation In a number of lant. 
occupying .lIghtly more .poce than 1000 pound line.. p , 

AUTOMAnc CONTINUOUS DRnRS 

fOR .A'ILLC'CS'UHc,D[RtCT)NCUT AND LOND 
CUT ., 

------ , 

ONTINUOUS EXTRUDERS 

! 
I' 

SHORT CUT MACARONI EXTRUDERS 

Model BSCP 
ModelOSCP 
Model SACP 
ModelLACP 
Model LAB 

1500 pound. capacity p.r hour 
lOCO pounds capacity per hour 
600 pounds capacity per hour 
300 pound. capacity per hOl'r 
100 pound. capacity per hour 

LONG MACARONI SPREADER EXTRUDERS 

ModelBAFS 
Model OAFS ... 
ModeISAFS . 

1500 pound. capacity p.r hour 
1000 pounds capacity per hour 
600 pounds capacity per hour 

COMBINATION EXTRUDERS 

Short Cut.. ... Sh.et Former 
Short Cut . Spreader 
Three Way Combination 

QUALITY •••••••• A controlled dough a •• aft a. de. Ired to enhance texture and 
appearance. 

PRODUCTION. •• Pa.ltlve .crew feed without any po .. lbility of webbing make. for posi. 
tlve screw delivery for production beyond rated capacitle •. 

CONTRO LS ••••• So flne-.o po.itlve that pr ..... run Indefinitely 'wlthout adju.tment •. 

SANITARY ••••••• Ea.y to ciean tubular .teel frame. give you the first truly .anitary 
extruder. ( 

For Informal/on r.garding thisl and oth. r mod. I., price., 
mat.rlal ,.ttlng and other .. rvit •• , wri'. or phone! 

, 
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Dururn Show~ 
(Continued from page 10) 

can be developed with Wealern Europe 
the end customers. 

CllfTord Pulvermacher, director or 
procurement and lales dlvialon of the 
U. S. Department of Agriculture In 
Wa.hln,ton, JDld that exports of dunlm 
thl. year would not exceed 4,000,000 to 
0,000,000 bu.hela, In view of keen world 
competition. The possIble Inclullon or 
durum In the P.L. 480 program mllht 
develop export poulbllitle. In Greece, 
Japan, Taiwan, and Venezuela; but the 
best prolPCcts are In the dollar market 
with France. Gennany, Switzerland, 
the United Kinldom, and an outalde 
poulbllIty WiUl Italy. 

Doaw • .'ic N:uk.t lmportanl 

Georle Wll'dns of the MlnneapoU. 
Grain Exchant!e emphulz.ed the 1m. 
portance of the dome.tlc market and 
ur,ed the fumerl never to lose Il,bI 
of quallly, "Keep your eye on your cam· 
petition," he warned: '"price and volume 
alone doe. not detennlne what your net 
will be," He laid the lon,-run outlook 
II opUml.tle, and that the con.umer 
nther than fann prorram. wfll deter­
mine the eronomle IUccess of all part. 
nerl In the (ndu.try. The competitive 
market a1l0w. the consumer to calt hi. 
vole with dollars and cenla. 

Macuonl Pm. lacn ... 

Durin, the week of the .how, the 
Wall Street Journal noted In Its Com­
modity Column that hllher wheat cosh 
plul labor and procelling Increases had 
prompted the ftnt price rise for maca­
roni produell In over two yean. One 
Chlcalo producer W81 reported increas­
In, price. Hi cents a pound to 21.3 
«nl .. 

Moll macaroni and noodle manufac. 
lurcn were booked to the end of the 
year or laler, accordln, to the Soulh­
wcstern Miller, 10 .. Ie. of durum prod­
ucts were spane. Shipping dlrectlonl 
durin, the month were brl.k, indicat­
in, good retail Ale. of macaroni prod­
uct •. Demand for cash durum was not 
conslltent, and pricel fluctuated. widely 
wllhin the quoted mnle. of '1.60 to 
$1.75 for No. 1 Hard Amber Durum. 
nl!C8u.e of preponderance of poor color, 
complicated IChedule of bid. W8J fol­
lowed, with five base, depending upon 
sharpness of color. Dlacounla for de­
rects were rilldly followed and few carl 
quallned for top choice. Semolina wu 
quoted In a ranle of $6 ')() to $6.20 a 
Jlunurcdwellht MinneapoU •. 

Service of the U. S. Department of A,rI. 
cultu~, atated that the .upply of durum 
I. now e.Umated at 101,000,000 bumell, 
the largelt of record. The 1964 crop elU, 
mated at 61,000,000 bushell In October 
is over twice a. larle as the 1957-61 
averale of 27,000,000. 

Expected export. for the current crop 
year are projected at about 5,000,000 
bu.hela. Only ."0,000 bUlhell were ex­

. ported the fint quarter to Venezuela 
and We.t Cennany. 

Domeltic disappearance is estimated 
al 27,000,000 bUlhel1 but may be larger 
if current sale. trends are continued. 

On October I, the Crop Reporting 
Board elUmaled that mllla. elevato" 
und warehouses held .ome 43.933,001) 
bushel. of durnm; 03,277,000 bUlhel. 
were held on farms; while the Com­
modity Credit Corporation held 1,61j(),-
000 bu.hels. 

C.nada'. Surplus 

Canada has a lar,e IUrplua of durum 
wheat. Dr. R. L. Kriatjanson, executive 
allbtant to the Canadian Wheat Board, . 
told the Annu.1 MeeUnl or the United 
Grain Growen that there are now 
100,000.000 bu.her. of durum on hand. 
Nonnal yearly IBle. are about 26,000.-
000 bUlhela. Alked if the Wheat Board 
would urg. fannen to ,row leu du­
rum, he laid that thl. Wit not the 
Board'. function: "Evt'ntuaUy we'll 
come to a point where we will no lon,­
er allow them to dellvea' durum, but 
there are no ptanl to make .uch a 
move Immediately," he laid, The .ur­
pJu. I. due to three unu. uaUy large 
crop •. Thll year'. harve.t was 33.700,-
700 bu.hell. 

Net Incam. Up 
WaUace " Tieman. Inc., Belleville, 

New Jeney, ralaed net Income 43% on 
a .alel lain of 30'5 In the third quarler 
of 1964, l8ya Robert T. Brownlnl, pre.l­
dent. Income was at $1,869.368, or 45 
cents a .hare. compared with $l,309,92t1. 
or 33 cents a .hare la.t year. Operatinl 
revenues were $23,328,058 against 
$17,D50,770 In ID6S. 

Record level. were .et al.o for Wal­
lace" Tieman', firlt nine month., with 
net Income at $5,460,063, or .1.31 a 
Ihare, compared with ,4,205,233, or 
$1.08 Ja.t year, and operaUn, revenues 
at $65,660,671 a,8ln.t $51,707,267. 

Annl •• nary 
Harry Deaver, vice p:'C!sldent of Pea-USDA ngun. 

./ . • veylFlour Mill. Company, wal recently 
The Wheat Situation, pubU.hed In ' ,Iven an ena:ravcd watch markin, hil 

Ll"~ober by the Economic RellCan:h twenty-five yean with 1.'1. company. 
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Ku.hn I.ah lint 
Henry Kuehn, pre.ldent of the Pell­

vcy Flour Mill, Dlvlllon, wal amonq 
the 3D national winners In the 3M'! 
Company', "Beat Blna" Jolt contclt. 
He Ihot a 94 lor 18 hole. at Mlnlkahd:a 
Club getting a net of 71 with a 23 han­
dicap. He wins a trip to Tuclon for the 
national playor! and poulb!), to Pebble 
Beach to compete In the annual Bing 
Crosby national pro-am tournament. 

Standard. Chang. 
An order was publl.hed by the Food 

and Drua Administration In the F~. 
.ral Regll.a .. of October 13 to pennll 
the optional use of con~ntrated aly­
ceryl monwtearate preparattonl In mac­
aroni and noodle product,. The order, 
which become. effective 60 day. from 
date at publication chanlea the onatnal 
proposal announced In June by limiting 
the use to 2%1 by welahl of the ftnllhed 
food rather than 2% by wel&ht of the 
farin.~u. InlrecUent. 

"While .uch a chanle I. of Utile 51&_ 
nlftcanct! numerically, It will enable 
chemists who analyze JDmplel for Ily. 
«ryl monostearate content to report 
their results on the basil of the weight 
of the finished food," the F.D.A. .ald. 

Glyceryl monostearate function. by 
complexlnl the .Iarche. contained in 
macaroni and noodle productl, en­
hance. the ftnnnell and reduces the 
.tlcklness of .uch products when they 
are cooked. 

The F.D.A. points out that dl.tribu· 
tOri of mono- and dillyceride prepara. 
tlon. contalnln, a lower proportion of 
Ilyceryl monostearate than the prepa­
ration In the order recommended mod­
JllcaUon. to Include preparation. con­
talnln, their producta. "Oata now avail­
able do not warrant the conclu.lon 
that diliyceride and trillyceride con. 
stltuents are etl'ecUve alenla for com. 
plexln, the Itarche. contained In mac­
aroni and noodle producu," the F.D.A. 
say .. ''It further InvesUlation •• hould 
demonstrate that the mono. and dilly­
cerlde preparation. contalnln, hllher 
proportIon. of dl- and trlltyceride. 
function etl'ectlvely, then the partie. 
may file petition. settln, out the faet, 
and proposing that the .tandarda be 
further amended." 

New acetion. under "Optional In. 
gredlenla" were proposed, addln, "Con' 
«ntrated ,lyceryl mono.tearate (con­
tainln, not leu than 90',\ monoe.ter), 
In a quantity not exceedin. 2~ by 
weight of ftnlshed food," and new ICC­

Uon. apeclfyln, that when thl. In&redl. 
ent 11 uaed, the label .t.lement "Ily. 
ceryl monoatearate added" or the .t.te­
ment "with added Ilyceryl monoatear­
ate" ihould appear: ~ did not op­
pose the propoaal It the label .Iatr-ment 
wa. required: - irJ • 
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to sealed 
carton 
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' .. PIE 
' ... FILLING 
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at 120 per minute 

• Here Is a new concept In packaging for any 
product now using a lined carton, pouch, or en· 
velope In a carton, It Is a marriage of two highly 
production proven units-the Triangle Bag Machine 
and the Clybourn continuous motion cartoner, 

This Bag 'n Box unit handles up to king size 
cartons, Inserting one, two, oreven more pouches. 
Yet, the unit Is so simple, changeover can be made 

Thll unit II belni uud to Pll;kaaa 6 oz. cartonl 01 puddlna 
and pie flillna and oc;l;upl .. an area of only 7'11 20'. 

In less than 30 minutes. The low cost Is equally 
surprising for anyone of the machine comblna, 
tlons available for various products at production 
rates of 50 to 300 per minute, 

The Bag 'n Box packager Is an exclusive devel· 
opment of Triangle and Clybourn Machine Cor· 
poratlon, To obtain furthlr Information ~bout, this 
space saving. rT1~neysavlrlg machine. wnte to. 

MACHINERY COMPANY 
60631S • Telephone (31~) 889-0200 

TRIANGLE PACKAGE 
, , • ChlcIlQO, IInltolll 6654 Weet Dlvenoy Avenue 
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Egg Mark.,. 
Ell markela in Chicago durin, Octo­

ber were Iteady with little _"reulve­
nen shown. Lilt price adjustment. were 
fractlonal. 

Current receipt. of .hell cagl ranged 
between 27 and 31 Ct!ntl 0. dozen. Frozen 
whole ella ranKed between 24.25 and 
25.5 cent. a pound In Chicago, 2 cents 
higher In New York and Philadelphia. 
Frozen yolk. of 45 per cent lolld. rose 
halt a cent to range 53.G to 65 centl 
for dark color, 47 to 52.!1 for under No. 
.. color. Frozen white. were .teady at 
14.5 to 15.5 cenu. Dried whole eggs lold 
at ,1.10 to $1.16 a pound, while dried 
yolk l oUd. Were lell expensive ranging 
$1.08 to $1.14 • pound. 

U. S, Cold StOta,C .locka showed shell 
elll Increaalng ",1.100 cues but with­
drawal. on all frozen producll: about 
3,000,000 each on white. and yolO. 5,- ' 
000,000 on whole eli', with a total of 
II~OO,OOO, 

USDA Program DbcoD!laued. 
The Jut purchase or ell .0Uds made 

by the lovemment under III purchas· 
Inl prolram wu made the fint week 
of November. Under the proeram, the 
lovernment bought a total or 115,767,000 
pound. of eli .0Ud •. Recent price. paid 
have consistently been $1.05 a pound. 

Poultry Program 
A four-pronaed program has been 

aJoptcd by the Poultry and Ell Na­
tional Board. At a recent Chicago meet­
Ing, some 75 Industry leaden a~pted 
the program, which follow.: 

• Extend the PEND Committee on 
Salmonella'. study and recommenda­
tions, and III cooperative efforts with 
the Communicable Disease Center, 
U. S. Public Health Service, AUanta, to 
reduce the problem. 

• Develop quarterly nutrition mes­
sales for use by phy.lclana. dieticians, 
public health official. and home econo­
mist.. Findinl' from studies by Dr. 
F. A. Kummerow, professor of food 
chemistry at the University of 1lIlnol., 
on a research Irant from PENB on chOoo 
leslerol, diet, and the heart wlll be 
mnde available to the above opinion 
leaden. 

• Distribute a 4-pace booklet on 
new research findings on the food value 
01 ellgl, new products and wes of e,g. 
and poultry meat, to editors and others 
In the communications medlL 

• De\'elop a stepped.up program for 
rt.'Cipcs Dnd new Information on en 
rookery, temperature control for pou]­
try meat, and other indUJtry produtll 
iuformation. PatriCia Mylu. PEND's 

24· 
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new home economl.t, will deveh,p thIs 
kltchen-ie.t1nl prolram. 

AI.o, Faith Sellman, dlfl.'ctor of 
PEND home economh:., offered a 196~ 
prolram for con.umer Information that 
will tie-In promotions uslna egl' and 
poultry with related food.. preaent 
taped messale. for radio Ilvini tested 
cook!n, technique. and "quick tricks" 
and Ideas. 

In addition, leachen' kill un the 
cooklnl of ellS will be dLJplayed to 
&,000 home economics teachen or de~ 
partment heada next June durinl the 
American Home Economic. Conven­
tion: new product. will be on dllPlay 
next year at the 17th Annual Poultry 
Products Booster Day, and a ncw print· 
Inl will be made of the PENH folder 
"9 Easy Way' tu Cook Elis." 

The board will participate In the No­
tional Ell and the Notional Chicken 
Cooklnl Contests and wll participate 
and co-spon.or the National Sandwich 
Idea Contelt. 

'''S PfOmotiOQ Plana 
A promotion prolram outlined by 

Ted Elliott, director of markeUnl, and 
Curtis SwaNon, director of communlca­
Uons, include.: 

• A January promotion emphasJdng 
the Jow calorie content and economy of 
e .... In·store materials. carton Inserts 
and leaflets otreriQl the booklet, "Look 
What You Can Do With EgiS." 

• Recipe. .In!ulnl economy and 
low·calorle feature. to be .trcssed in 
release. to 1514 newspapcn. 

• Food retalle!rJ and dlatributon 
will be on the recelvlnl end of and ex­
panded mall and personal contact pro­
gmm. 

• Tle·in. w11l be hlghUlhted durlnl 
National Ell Month. Including full­

. color ad. In major eon.umer publica­
tions, and carton inaerta and leafiet 
pads w11l .treu ell recipes. 

• Durin, March, mcallen meala will 
be featured In polnt-of-sale material., 
radio acript., newapaper ad mall, and 
recorded radio messages. 

• The "cool" qualities of ellS will 
be st~ssed durinl lIummer month •. 

• During thn fall , tie-In~ .uch as the 
cumnt Hath Packh,~ Co. $100,000 pro­
moUon on cae. and bacon, w1l1 be 
planned. 

. -Retallen wlll recelvtl mamnls and 
publicity In the trade papers and mala­
dnes, and will be personally contacted. 

• School lunch .upervlsorJ will bl! 
alerted to the value of egiS and poultry 
meat lor the National School Lunch 
prolram . 

• Promotional kit. detalllnl meal 
plannlnl Information will be featured 
by the National Re.taurant Association 
for its 115,000 memben. 

It was reported that 16 of the major 
poultry breeders hAd alrced to partlcl. 
pate In a new poultry breeder.hatchery 
program and more are expected to du 
.0 next year. 

The PENB Is opening a membership 
drive to secure 300 new members next 
year. 

Egg Produe" Production 
Production of liquid ell and liquid 

ell product. ctnaredlenll addC!d) dur­
Ing September was 3~,178.000 pound!, 
115 per cent loraer than the September 
1963 production, accordln, to the Crop 
Reporting Board. 

Liquid egl used for immediate eo~~ 
.umption totaled 4,673,000 pounds, up 
18 per cent from Scptember last year. 
Quantltle. used for drylnl totaled 
11,660,000 pounds, 34 per CC!nt marc than 
the 8,624,000 pounds dried In Septem­
ber 1963. Liquid elg frozen totaled 
18,945,000 pound., 15 pe!r cent more than 
in September 1983. 

Egg solids production durlna Septem­
ber totaled 2,888.000 pounds, an Increa.e 
of 13 per cent over September la.t year. 
Production of whole! ell .olld. wa. 
946,000 pound. at compared with 230,000 
pound. In September last year. Al­
bumen .ollds totaled 805,000 pounds. 
53 per cent more than the 626,000 
pounds last September. Output of yolk 
aolld. was 832,000 pound., 20 per cent 
less than the 792,000 pound! produ~ 
in September 1963. ProdUction of other 
solids Wat 503,000 pounda, 150 per cent 
below the production ot 1,000,000 
pound! produced In September 1963. 

Noodl. Ad •• rtl.lng 
A. Goodman & Sons of Lonl bland 

City, New York will advertise noodles 
on WCBS and WOR-TV durin, October, 
November and December. Commercial. 
featurlnl the freshneu of ell' uaed In 
Goodman'. noodle, appear on the fol­
lowlnl prolrarns: "Danny Kaye Show" 
''The Defemhn", "Slattery" People": 
''The Peny Muon Show", wrhe 
Nutlet". "Llvinl Doll". "Joey Blahop", 
''The MartIan",' '-rbe Zd SulllVll1 
Show", "I've Got. Secret". ''The Andy 
Grifftth Show" and·'lIuma!\ Jm\·jle": 

• 

Fin .. t Quality 

DURUM 
SEMOLINA 
GRANULAR 
FLOURS 
Call Ray Went.er 
MILLIN!J DIVISION 

DOUGHBOY INDUSTRIES. INC. 
SINCI 1156 

Phone 246-2101 • NEW RICHMOND, WIS. • Quollty S'n" 1856 

C,.ftaM ... h' .",.10- ,.,b,lna MIIchl .. .,y - F."" 'H •• - II.ctronicl- Prl"tl"l 

Ca ... .ol.. Pra.. Hot Item 
General Mill, opened an enUNty new 

lupermarkd department with III In­
troduction of "hllh Ityle" easserole 
dllhe., Bruce Atwater, marketina man­
Bier of the compony'. GroceI)' Products 
Division, told a meellnl of the Twin 
City chapter of the Ameriean Market­
InK AuoclaUon. Atwater said the prod­
uctli have passed packaleel potatoes In 
sale. and are approachlnl the level of 
cake mlxe .. 

Long 8ang. Plam 

Tracing the lonl·ranle plannlnl that 
went Into casserole dovelopment, At. 
water sa.ld It belan with a company 
decision In the late UI~O'. to diversify 
Into food area. other than flours and 
«reDl •. A stan wa. made with pack­
aged mashed, au Iratin and escalloped 
potatoes. . 

Since au gratin and escalloped pota­
toes required dry sauce mixes, noodles 
packed wIth a sauce aeemed a 101lcal 
next. product to tal alonl with the 
potatoes. So Noodle. Romanoff was de­
veloped from a Betty Crocker Cook­
book recipe, 

tn market lesta launched in UI81, 
,Noodles Romanoff "tOok oft like a ICI.r­
, cd 10088." Atwaler aald. A year Jater 

Il, ... In naUonal 'dlatrlbutlon. At this 
. point. General~ Mllla plannen belan 
thlnklnll tn terma or casserole. as a db· 

Unci product group, apart from pota­
toes. The market was researched, pack· 
aRC. desllned, and advertising tailored 
to new research flndlnl. 

Consumer responsc to the next Intro­
ductlons-Noodlea Almondlne, Noodle. 
1Iallano and Macaroni and Cheddar -
eatlibll.hed guidellnea for rice casse· 
role., main dlshe. and a chili type 
product, Mcxl Casserole. now In test 
market segment. 

Atwater aaid the casseroles. with 
gourmet appeal andiltop quality InRred. 
lenll requiring a premium price, filled D 

hitherto unoccupied market selment. 
"We could have called our first efTort 

'Noodlea with Sour Cream Sauce' In· 
stead of Noodle. Romanoff," he added. 
"But the result probably would have 
bcen far different." ----
Fried Rle.-A-Roni 

Golden Grain Mocnronl ("ompany has 
announced the development of Fried 
Rlce-A.Ronl with Almonds, a convenl~ 
ence food eontalnlnl parboiled long­
lralned rice, vennlce1l1, vege!tables, 0 

Chlne~style chlcken-Ravored sauce, 
and sliced almonds. Each six-ounce 
pockage serves four to .Ix people. 

Gooch Con •• " ience Dinn ... 
Gooch Food Products Company 01 

Lincoln, Nebra!:ka hi ofTer:ng f('ur new 

convenIence dlnncrs which they des· 
nlbe as follows : "Spaghetti with Meat 
Sauce," so complete! It puts Italy on your 
tablc; "Noodles RomanoH," continental 
with a sophisticated navor; "Macaroni 
and Cheese," luscious with a mild Ched­
dar cheese .auce: and "Ch!cken and 
EJI Noodle Dumplings," that has every· 
thlna: Mother's did. 

Consumers aro offerC!d a 50 cent re­
lund for malllnl In three box top. from 
any or the Martha Gooch Dinners. 

The company I. also offering to ex­
change Gooch Red Circle Stamps of­
fered on all Gooch products lor any Na­
tional Brand Stamp to help consumer.; 
flU their .Iamp books fastcr. 

Pototo Price. Climb 
The potato crop was the smallest In 

nve years, and consumers, who devour 
an average! of 102 pounds of potatoes 
a ycar, will be! fnced with hleher prlce~ 
In tho aupermorkets next spring, mer· 
chanll stly. 

U. S. production In 1004 I. expected 
10 drop to 245,800,000 hundredwcl~hl ll. 
according to the Department 01 AJ: ri­
culture, down 20.000,000 hundred· 
weight. trom lasl ycar, and :o!D.ODO,on': 
hundredwellzllt. bP.low onllcll,nled no" 
trill " .. :cd!". . 
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Fe R PRODUCING MACARONI YOU NEED A MACHINE 

FOR PRODUCING GOOD MACARONI 
YOU NEED BRA!BANT~ 

--
DOTT. INGG. M .. G. BRAIBANTI & C. S.p.A. MILANO LARGO TOSCANIN I. I · TEL . 792393 780931 

• I C 

SOLE REPRESENTATIVES IN THE U.S.A AND CANAD A 
LEHARA CORPORATION . 60 EAST 42 STREET. tIEl' YOR K 11 NEW YORK TEl. MU 2·6407 1 

..... 

. '. ~ 
. " .: ... 

. . . 



.. 
l 

:~ , , 
I", 
I. 
il 
J! 

ij 
" ,I , 

.\. 
--

'1 
" 

j,' 

f; 

" " 
!I 
~ .' 

~'1 ~ 
.~ ., , 

, . ,.' ' -~ ~' " 

'. 

I f 1 were a mathematician 1 would by 
to work out a fonnula to prove that 

the number of .. les you make wJU de­
pend on the amount o( knowledle you 
have about your company, 

1 may not hit It on the nOle, but 1 
bet 1 could come pretty close. 

A salesman cannot expect to sell ef­
fectively if he does not know his com­
p~ny and hill product. Such ignorance 
can be t'Ompared to aalUns a boat with­
out a rudder, Company and product 
Information are at the very foundation 
of good saleamanshlp. 

jAt thl. point I want to head of! some 
of you doubtlnl Thomase. who mtlht 
say: "What about that fabulous aale.­
man, Charlie Smith, who made a mil­
lion Just HIIInl on the strensth of hi. 
personality; or the ,reat Jack Brown, 
who could chann an order from a 
.phlnxf" 

Not for a moment would 1 discount 
personality and charm as lemn, aida. 
They are nne attributes for a salesman, 
but they are not enou,h. 

The day when a .. lesman can ,et by 
on afTabUUy alone II over-If It ever 
exl. ted. If you'll look a lillie deeper 
Into the le,endary .. lesmen of the put, 
you'll nnd they did a lot more than .lap 
back •. They knew their t'Ompanles In­
side and out and used the Informstion 
In make aalel. 

CUllomer Want. Facb 

Today'l customer wants facta about 
your firm. The bUYer mu.t be able to 
t rust your advise and Judlment based 
on those facll. Competition il hot, and 
l i':c sale.man who comes up with a half­
l.I"ked presentation is InvtUn, disaster, 
I'he prospect is not buyinl charm and 
... cNlJnality ; he is purchulnl your prod­
IIct on the basis of what he know. 
ahout the producer. 

The Oluy ahead of you may have 
glvcn the pro.pect a thoroulh picture 

2K $ 
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SMOOTH SELLlNG@ 
Iy Georg. N. Kahn 

GET ACQUAINTED WITH 
YOUR COMPANY 

Thl. I. Na. 3 af 12 .al •• training artlel ... 

of h1I company and ill product and 
service •. You can expect the buyer to 
eompare your oller wUh that of your 
competition. 

As Les Hyson, .. Ies manlser for a 
chemical company, tell. hls men: "Re­
member, that prwpect has ,at a .c:ore­
card In hi. head. Whenever you make 
your pitch, he I. mentally add!n, up 
your points to see how they atack up 
with your competitors." 

It's .I,nl8cant that Les' nnn and 
many ol~en conduct indoctrination 
CQuraes to enable aaleJmen to hold their 
own in thl' contelt. 

You would not think cr ,olnl un­
armed Into baltle. Why n ake youl'If!U 
vulnertble to attack when It cornea to 
your bread and butter? 

Knowledge lalpln. Co lfld,ftCII 

make one call. He staved home and 
ftad everythlnl about his company and 
the Industry he could lay hi. handl on. 
He even ICOUred the library for facts 
hll company was unable to furnish him. 
He topped this elYort off by asklnl for 
and letting a complete tour of hi. 
plant where he talked to virtually 
everyone he met, includlns the workers 
on the production line. 

''That cram Bellion Call me income. 
but I have more than made up for it 
slncc," Jerry said. "I was a new aales­
man and, believe me, the buyers reco,,­
nbed it. I was a walklnit' encyclopedia 
shoul my 8nn." 

Today Jerry I, one of the blggel t 
earners In hi. fteld . 

Fads Boosl aal .. Ego 

Company knowledge pia)'., a positive Now. let'. for,el about the prospect 
p.o.rt In _lUn,. A buyer feels more con- for a moment. I want to concentrate on 
ndence In a .. Ie. man who demonstrates you. Fadual Infonnatlon about your 
that he I. famUlar with hi_ COl npany's company and product I, bound tu In­
product, policies. price dlsc:oul1ts, or- creue your conndence In )'ounelr nnd 
s.nlullon, credit procedures. ke)' per- make you a better .. tel man. Thll con­
sonnel and IOrvlclnl practlrel. And . ftdenee leb up a choln reaction. You 
Soad lrasp of his nrm'a 8rowth and dt!- fee) keener and more enthulled about 
vetopment will make the .. lesman In. your job; your whole mental attitude 
terelUnl u well a. Informative. A sparkles. An this will be renected Ih 
buyer Hkea an Intplrlnl lUcc:eu story. the ws)' you handle prospects-.mooth· 

Your outnt may be a multi-million Iy and expertly. 
dollar t'OrporatJon with an A-I repu- If you know your outRt i. well or.' 
taUon. But to your prospect or cu.- ganlzed, pro,rellive and reliable, you'll 
tamer 500 or 1,000 mile. from head· feel better about worklna: for It. A 
quarten, your company I. ,au. salesman can't do hi. be.t for a com· 

JelT)' Madoon, a top producin, power pony he know. Httle or nothins abou(. 
equipment .. Iesman, described to me It always save me a Sood feeHna: to 
one of hi. first experience. with a touSh know that my Rrm was financially 
prospect. sound. well regarded and kept ita word 

"He be,an flrtn, questions abOut my with both ill salesmen and cultomen. 
nrm th.t I couldn't answer," Jerry reo In researchln, your company,' you 
caUed. "I didn't ,et the order, but r.l0re will uncover a multitude of facts 
sadly I reaUud that I wa. actually. which can be played up in the Inter­
.tranger to my own company. Wh.t view. It will help U you keep a card 
mUit thnt p~ have 'houcht of Index for this information. Th.Lt will 
me?" \ enable you to rtallor your presentation 

Jerry resolved to cornet till. ~itua- to Individual proeped.. 11 
Uon at,oncu. For one week lie did not. __ (Continued on palCe 3Q), ,.r... t. 

------. 

STOR-A-VEYOR FOR NOODLES 
AND 

FRAGILE SPECIALTY ITEMS luch al: 

Moatoccloll 
Larle Shen, 
Rllotonl 
Spl.ol. 

BaH,ry of 3 St,,·A·VoyolS wllh 24 Hr. dryer capacity - 3 
Control Convoyors with dual dlschargo f"dlng 2 Packlg· 
Ingllnes. 
Mttl- Coiling Mount allows freo ,t"ogo or .. undor tho 
Slor·A·Voyors. 

V,rtI-llH Buckot Elevalor picks up from tho Noodl. Oryer 
. and dellvors 10 the pr ... loct.d St,,·A-Veyor. 

1964 

~--" .. 
Of the mony mocoronl firms thot have solved 
Storage and Handling with Stor-A-Veyor 
are: American Beauty Macoronl Plants at 
001105, Denver, Konscs City and los An­
geles. Anthony Macaroni. Los Angeles; Ma­
jorette Seattle; Skinner, Omaha; U.S. Maca­
roni, SPokane; Mueller, Jersey City and San 
Giorgio Macaroni, Lebon~n. 

Lat.,t Installotlon: Jenny t.Je, St. Pout 
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Get Acquolntad With 
Your Company­

(Continued from page. 28) 

them, It not. take one on your own. 
You'll find that production IUpervllon. 
omce personnel. top man"ement IlRlf 
wi1l be Ilad to explain their operationa 
to you. 

S.lUng lb. Comp~f :F~1 An eastern .. lei manaler compels 
A $2,000,000 a year l~re ' Insurance his men to visit the factory at least 

"delman follows one .· main . m~xlm: twice a year. The trip'JI then dJlcuued 
Sell the company flrat and then the at a IUb.equent 'Hlel meeUn. attended 
policy. " by the heaeb 'of other departments. 

This man, Ralph Broom, explained to • Your companY's annual ftnanclal re· 
me: "1 ftlure my nnn is Uke th~ lead· ·.port II ealU, available and wlll take 
orr man on a baseball team. He I suP"' ~. 'only an hour of your time to I'f:ad and 
posed to aet on bale 10 he can be.driv. dllelt It: 
en home. If I let my prospect 'wanned It: Ults the board of dll'f:ctCln, other 
up to the eompany. then I can dri~e t~e omcen. salel an"' , proftll, \ expansion 
IIle home." ':. ' .:', '. proan~. ' new tacl11Ue" produd 1m· 

What Ihould .you kno.~ I;bc?ut y.our provements. new produetl, employee 
companyt Experipnced and ~cceuful relaUorii. marketlnl operations. coat 01 
IIlelmen t've.dlJCUJied thl!: ,natter with ~, loOcb iold and admlimtnUve and gen· 
put these Iteml ~t the top of their ' , eral expenses. All thll 11 fuel for your 
lilt: .' ute. talk. ',' ," 

1. Hlatory and developmenl , 11 you're JUlt bf'l!:.k1n', in with a 
1. 8ize, includlna branches. divlaloDi :', 111, uk old cullomen what they think 

and other holdJnll or lu})JldJaries. o: , lt. ·,chance. 'ar:o that you'll ,let. a 
S. Financial atruciure.1'hia comes UP . -ioCli of endonements th.t·Jou can use 

often in interview .. The bu~t:wantJ \~~~'~ro8t~bl' , ~ih;p~,'~ter all, a"~ 
know he'l deaUna with a ~D~;Ann3'. I companx .that'l)olds '. cu~omer for ten ', 

4. Reputation. If you can t.ruthfully I . or twen·t.Y , Jeari' mUit. :have lOmet.hina 
boa.t about. your companY~1 reputation, ' " to. recommin'dl " "1 alwaY.I . 19und my 
you've lot a ftne selling ~nl .' 're,ula'r eU.tOmer.: eaaer . to' plu, the 

5. Every thin, about tb.e. prodUd~ .• ~rni;: ~ : .a~~e;ct~'cuatomer ~ I the eo~· ~ 
Ita rUn, with the nw mat.eii~l. '\. ) pany'l I Le-':'.dverU~ment1 I, 

8, Complny" distribution ~~,~!e. n:" ." Haiveyt"~}lbl. an Internal communi· 
Your flnn'. outlets should be ingiilned.:;J..cationi · iy'~tem IIlelman, collec~ th.ese 
In your mind. ~ ~'endoraementJ Into · a1xrapbook , whlch 

7. Credit policle., Be lure you're "he; take, 'wlth hi~ ~1D hr. calls, He ,1m· 
right on thll or you can be In hot wa- ply. ukJ the CUlto~er to write him a 
ter with both the customer nndl your letter ' teUlna ,wity.' he buy. lrom d u. 

') boo. ~ , outfit. The letter-hUed Krapbook hu 
, 8. Handlina of orden. The aal~man won plenty of orden 'for Harvey. If 

, ii! should know how the order 11 pr~~.IS~ , you sell a aood product for a lood flnn, 
~ 'lIf!. ed routed, etc. He Ihould alao find out ~ W~L 'not. mike the mOlt of these plus 

; who at tho plant II responsible for the .. ' pOlnti~" ' . ' 
J' ~ procculn' amount of Inventory and the Whlt~' 1 tried to dlf here wu to open 
I·

f \.: billing I)'s'tem. your eyes to IIlel aids ~whlch you' 
information Source. mllht be ne,Iec:Un,. Here 11 a lelf·Nr~ 

This kind of data is available to the Yey ' to ftnd out if you do know your 
salelman from sevenl 10UrceS. They compaR¥ and are ulln, the infonnaUon 
include ulel tralnlng proarams, .. lei to help you make .. lelj., If you can ana· 
conreren~I, plant tout'S, promoUonal wer "yel" 'to' nine or more quesUona, 
literature, financial reports. employee you're ~o~II~~: t~~ard IUceeU. 
publicaUoM. brochures. salel kit. and .. ~- . ' . 
manuals. ' . 'Hawe You Me. Yotar Compef' 

And don't torlet the belt IOUrce of . V.. Ho 
all-the people in your company. Alk 1. Do you reaUy read com· 
questions whenever you need infonna· pan)' literature, mlnuals 
tlon. Somebody around your outfit will slven youl . ..•. • .. .• .. 
haVe the answer. 2. If I prospect Itump. you 

J know one lalelman, Wilt Maran, with a que.Uon about 
who hns a special notebook for jottlng your finn, do you do any-
down queriel about his ftnn. When he anythlna about Itt ..... 
I! at headquarten. he findl the expert 3, Are you Interested In 
on a particular matter and IhoolA away the operation of other 
until he hu picked the man'l brain ' departmental • . • :.1 .... . 
clean, 4, Have you ever vtJlted 

Plant toun, ,uldcd or unguided, nrc . the production line at 
u mUlt for the man who wants to build your c:ompanyl •... ... '. - -
up hll product and company knowl· 5. Could you this minute 
cd~e. If your company conduds such delL.'1%e your finn's lila· 
toun. by ;'I II mea,nt.take ndvnntugl! uf I' tributlon 1I)'.lem! 

)0 ., ~ .'; .~ . ~~~~ 

-.~----

8. Do you have a pretty 
lood Idu of your out­
ftt'l ftnandal .t.rudul'f:? 

7. Can you honeltly teU a 
prospect how hil order 
will be handledf •• . ..• . 

8. Do you know your flnn'. 
Inventory on products 
you sell? ., •. . . ... • . .• . . 

9. Do you feel customen 
have conRdence in you? , -

10. Do you keep a flle on 
company datal . •. , • .. •• · -

11. Do you worry about not: 
havin, enouah knowl­
edle about your ftnn? .. 

12. Do you know the actual 
Ilze of your c:ompanyl .. 

(CoP1"'''' 181C-Otor •• N. Kahn) 

REI'RIHTS ,FOR 
YOUR SALI<SMEH 

Many sales and man'lement 
exeeuUvel are' ordering rtprintl 

j of thi' leriel of .,tide. for diJ· 
tribuUon to th.lr .. Inmen. These 
will be attnctlvely ~produced 
in a .. pale format.. three hole 
punched to ftt a Itandard (8~ x 
11) blnder--each reprint will in· 
elude the self*l!:valu.t.lon quiz. 
. ' When,orderlni reprintl of the 
various artIClel of thll series. ad­
dreu orden to the Oeoree N. 
Kahn Company. M.rkeUnl Con­
sultants,' 8.lel Tralnln, DlvIalon 
l'"- Service Department.i~ Empire 

.~ State Buildinl. Ne.,... ·~~ork, N.Y. 
10001. : ~, \t. ,r 

Price. are: , 
1.8 copiel (of e • . art.) 601 e •. 

1()..49 coplel ' (of ea, art) S7'l-H ea. 
00-99 coplel (of u . art.) 301 ea. 
'100' or more (of u . arl) 251 ea. 

You m~ pre·order the 4!nUre 
Rrlea, or If you w1lh, Individual 
articles. Each arUcle In the aeriel 
11 numbered. P1eue lpedfJ ,-our 
wishel by number. 

ROo , I Tile w..u. II a V.LP. 
ROo 2 An You • Ia1eaDaat 
II.. S Gol Acq1IaIAW WUIl 

Your CoiDpu, 
No. 4 you· ... Oa. I .... 
ROo 5 You Cu'! FIn WItbout 

~1IIIIIIo. 
No, • You An. GoodwUlllllN, 

..... Too , 
II .. 7 ctClllag lIIo 'lIoIo ': 
Ko. • How .0 ~ Up 'u 'laMI'. 

yt... " I, 

II ... RootIag · .. -. ....... 
ROo 10 The ~tIdoit 'i' j:' , 
Ko. 11 Tilda, • IUak , 
110. ' II Ploylag ,_ aloorl1!JOme 

When ' oRterint; .. pIe .... . in4iiUon 
the name of th1J pubuci.ucin: . , 

------ --- ~-- .. ----_.-., 
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Aulomatin, Lon, Goad. 'acka,ln, 
The bOIJ.: problem of packe,tn. Ion. welsht of which I. alway. a few ,ram. 

good. automatically centen around the below the nominal wellht. The product 
fnet that lona: strand. of macaroni and hu been red to an electronic welCher 
.poghetU are 'taille and not unltonn. which I. lnatalled in such a way that 

Packalln, enaineen around the the wel,hlnl resulll cannot be lnnu­
world have .trunled with thl. prob- eneed by the vibration of the machine. 
)"m for lOme time. Those at the firm Once the major quantity hu been 
01' Fr. Heller at Stulllart-Bad Cantlan 
In Gennany claim to have found .ue­
cen In 19~7. 

By ualna: a regular beam leale, and 
after succeeding In providing an ape 

propriate feedln. arranlement. the 
lon, .trand. of macaroni products were 
welahed wllh .aUaractory accuracy. 

Initially, operatlna at a .peed of up 
to forty welahlna. per minute wa. con­
.Idered aood, compared wllh the dlf­
"cultle. which had to be overcome. But 
betause this laaled behind the operat­
Ina: sJWeds which were commonplace In 
the packalinl of other food productJ, 
machinery people had preuure put 
upon them to Improve and accelerate 
the sequence of operation and to in­
..:t'Case the accuracies of weight •. They 
wOo-ked In close cooperation with mac­
aron\ manufactureR , dlredIn, all ef­
fort. to handlin, the fragile products 
vc:-/ carefully .0 81 to limit the break­
age of the long .trand. tp.a minimum. 

" ·he method develoPed.'by Heuer hal 
hL\ rilawrammed In the adjolntnl II­
lustr ... tioa. After the .palhetti or mac.­
ronl arc cut to their proper. lenlth for 
packaRin" they are carefully ltd to a 
weigher via only one chute. Accuracy 
In weights Is obtained by fint separat­
In, . a. given quanUty of the product 
which i. di.ch.nre~ Into one of the 
weighing buckets located on a wheel. 
The welehfna: bucket. contain n quan­
tity of pre-meBl. long gooWl, the 

32 . J . ' 

gathered by the wellher, It . llOall a 
control sy.tem which caUR. the addi­
tion of the .trands that are . tlll lack­
Ina to the nominal weieht to dribble 
down the feed chute. 

In p{>c\rallnl other food products, 
special !'lIorlJ are frequently made to 
IncreBle the operatlnl Jpeed 01 the fm­
inl equipment to maximize the utiliza­
tion of the packa.ln, parla. Up tUl now, 
80 to ~ carton package. could be made 
per minute on .. an Intermittent motion 
machln~ In order to obtain hleher 
.peeds: tor tile packa,ln, In HI up 
carlOni, a new conUnuou. motion ma­
chine was developed equipped with 
two electronic "Uln, machines oper­
aUng up to a maximum apeed of 180 
packages per minute. 

(Continued on page 34) 

SU .... k 1Net,. •• f We""e, 

• A. Chlmnev feed for long stronds. 
B. Vibrotor. 
C. Grou ·Feed Chule. 
D. Grou F~d ·Cho~Ler . 
E. Dribble Feed Chule. 

IU~potl«J free from yr"rotlon. 

~------" 

FOR A 
HAPPY HOLIDAY SEASON 

AND A 
PROSPEROUS NEW YEAR 

JACOBS-WINSTON 
LABORATORIES, Ilc. 

EST. 1P20 

COMUllin • • nd Analytical Chemi.t., .peel.lidn. 
in all matter. involvin, the •• amiruJlion, produc>­
tlon and labelin. 01 MaClitonl, Noodle .nd a •• 
Product .. 

l_Vltomln. and Mln.,.I, Enrlchm.nt AllOY', 

2-E., Solid. ond Color Scar. In E"., Yolks ond 
Ell Noodl". 

3--Semollna ond Flour Anoly.I •• 
4-Rod.nt and In.ect Infeltotlon In,.e.tl,otlon •• 

MI ....... ,lc Anal, ... , 
5-SANITAlY PLANT INSPECTIONS AND 

WllTTEN lEPOlTS, 

James J. Winston, Director 
156 Chambers Street 
N~,York 7, N.Y. 

FOOD FOR THOUGHT 
National Macaroni 

Manufacture .. Association 
Winter Meeting Theme 

Hotel Diplomat, 
Hollywood, Flo, 

Jan. 25-28, 1965 

Idea 
Capsules 
on • • • 

Management 

Marketing 

Promotion 

Res.arch 

Trade 
Practices 

Profit 
Strategy 

Plan to AHor.dl 
'-----",""" -----,- ---
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Long Goodl Packaging­
(ConUnued from pale 32) 

aeareh I. alwaYI lor the next IUY 
and not for him. 

A Ichematlc diagram show. the op­
t!ration of the packaging machine tak­
Ina cartons from the Itack. In spite of 
the considerably Increased operaUng 
speed, only one person 1. required for 
attending the complete equipment. An 
electronic weigher of the sarno type III 
u~ed in a machine designed to wrap 
lon, Moods in flexible 81m. 

2. They think research has too bl, a 
price ta,. 

He aald thai a "do it yourselr' re­
search prolram was devised by Falstaff 
that: 

1. Enables the Individual operator to 
flnd his cUllomen' preferencel; 

:t.~~~~ 
ScheM.'1c D.,,.. CIt flU" 

(II Crowing af fill,r Hnsotron·NT; 12) 
Foldtd corlonS ~ on delivery to Ira",," 
pot! bucket conveyor. W.~hed mI~ndl .. 
Inserted Inln corton; (3) Tuck flaps folded; 
(4) Closing glued end 'kip'; (51 Finished 
pockoge. 

On the flexible 81m machine the 
wrappln, material I, led from a reel 
and if p~.prlnled is cut of! by a phot~ 
electric eye control in order to make 
lure that tho print la IIlway. on the 
corred area of the package. After the 
cpt-olf I. folded around the accuratelY 

. wellhed quantities or the lon, ,oadl, 
the lon, learn II sealed, and then the 
race CIOlurel arc formed. Off-wel,ht 
packa,el are dlsch,rled by a IUde. 

Belldel handling cellulose fUm the 
machine can be arran,ed to use other 
packa,in, materials that are heat­
acaled. The operaUnl apeed lor thll 
type of packale II up to '10 per minute 
with only 011e penon required In at­
tendance. 

Conlume. R ... arch 
What do supermarket cultomen like 

-what do they wann Consumer re­
aeatCh wiU teU. 

Mr. Alvin Orleledieck. Jr.. vice­
president. markelln', Falstaff Brewln' 
Corporation, St. Loui., said recently 
that the need to ree.tabUlh closer and 
more mearunllul CUlt omen relation-
• hlps must be a major objective for 
every operator-big or small. 

Thoulh large chains and trade asso­
ciation. are constantly engaged In the 
bUlineu of flndlnl out. ''thll hal not 
bcen true of the Imaller chain. or Inde­
pendent lupermarkell." 

He said to build the all-important 
volume, the lupermarket must attract 
additional cuatomen, and above all 
('Ise, keep the cUitomen it now has In 
a happy frame of mind about It. 

2. Give. the operator a realonably 
clear picture of his cUltomen' 
wants and neeell, and 

3. Doe. 10 at a minimal COlt. 
The operator I. provided with a mu­

ter Ii.t of tested queltlons from which 
he selects those In which he il most 
Interested. The .upermarket has the 
individual queltionnalre economically 
printed and then puts it In the cus­
tomer'. bal at checkout. The alltomer 
fUl. in the anlwen and maU, them for 
tabulation and anal,.I •. 

He laid the "do-lt-,ounelr' research 
really workl and that In one instance It 
led to seriou. reexamination of an Im­
portant department In one chain opera­
tion. In another, It led to • recoru1dera­
tion of Its tradlnl Itamp prolram, ad­
vertlllni and prepackaled produce. 

Ha, ... n on W"t Coalt 
The Haynen Manufac:turinl Com­

pany has opened a new omee In Port­
land, Orelon, to handle direct sales 
at their line of automatie packallnl 
machines. Loyd Johnson will head-up 
the new omce locoted at 4SM S.W. 103rd 
Avenue In Beaverton, Ore,on. He wlll 
cover the .tatel of Wuhln~lon, Orelon 
and Idaho. Johnson hal represented 
Hayuen for many yean at their San 
FranclKO Omce. 

Stephen A. Deutsch was recently ap­
pointed. DI.trict Manaler of Ha,uen's 
Welt Cout sale. orlanlutlon, with 
headquarten In San Franclaco. Deulach 
hal been with Hayuen a year and a 
haIr. He formerly was In IDles with 
Container Corporation, MUprinl and 
Standard Packalln,. 

Haynen now hu three nlel omces 
on the Welt Coast; located In Portland • 
San Francisco and Lol Anlelel. 

Obituary 
Georle J . WUllaml paased away sud­

denly at hi. home In Toronto, Canada, 
on October 21. 

He wa. the JOn of James T. WilUams, 
Sr.. founder of the Creamelle Com­
pany. The deeealled had been auoel­
ated with the CreameUe Company of 
Canada Llmited. .ince hi. return from 
the U.S. Navy In IH6, and at the time 
of hll death waa vice pre.ldent. 

"Faced with thl. important problem. 
why hos consumer reaearch received JO 
IIUle attentlon1" 

Mr. Grteacdleek, pointed to two of 
many reason.: 

1. Operaton of Imalt chaiN! and in­
dependents have felt CUlItom.~r re-

He la .urvlved by hLJ wife Joan 
and four children; brothers, James T .. 
Jr., Robert B., Lawrence D. and li.ler, 
Marlaret Llnllroth. • 

Promotion Announced 
Rossottl Lltholraph CorporaUon, 

packallnl producen· with national 
headquarten at North Ber,en, New 
Jeney announced another in a serie. of 
executive appointments recently. John 
Swan, .. Ie. manaler of tl." up.tate 
New York dlvilion hu recently betn 
named Dlvl.lon Mana,er, Northealtern 
Dlvilion. This takel In all of the New 
En,tand temtory and part of the Mid­
dle AUantie. 

Mr. Swan haa been with ROllottl lor 
13 yeal .. and II felarded by htl auo­
elatea and his accounts, as well, a. a 
crealive, markeUns-wlae packa,lnl 
man. He has had training In depth 
on packa,in" packallnl equipment, 
sraphlCl, printin, proceues, markelln, 
and merchandl.lnl. HJ. schooUnl In­
cludel COUrsel at the Newark Collele 
of En,lneerins:. Newark, New Jersey 
and Inlduatlon from Seton Hall Unl­
venlty, 01 South Oran,e, New Jeney. 
In the Second World War he aerYeti 
with the 14th Air Force as navllalor. 
B24 Bombardment Group in lhe Chino­
Dunna-Indla theater. Swan concludell 
combal mlulons with the 7th Air Foret· 
from Okinawa bomblnl Japan. Hil war 
service encompassed three yean. 

Mr. Swan II married and resides with 
his wife, the fonner Bernice Say tor, In 
Pittsford, New York. 

ROIIottl II well known nationally as 
a leader In the manuladurln, of crea' 
tive packoglnl for the food Indultry. 

Buitani Campaign 
Builonl Foods Corp. of South Hack .. 

ensaek has launched an adverttslnl 
campal,n In New York, Boston, Phila­
delphia, Providence, New Haven and 
Hartf~rd are ... ' PromoUon ' Includell " 

cne-mlroute commercia" on three New 
York lelevLJlon .laUOnit ncllo and bUi 
ada. 

- ----_.-. 

:" .... ,~. 

i 
I 

I 
! 



" ., 
.\ }, 

n' I" 

I,. ,'. 
1 ' 1 " I ) , ,. 

I 
Ii', 
> ' ,', 
I.'. "". 

1 ,~ 

" '\ I 

ou are in competent hands--

DEMACO 
DIRECT CANNING SPREADER 

Onl, Dlmoco', direct con"I"1 .preoder offen 
you the uftlq .. 1 all,a.tog •• of a .,reoder with an 
aceY ..... mealurl"l .,.,.", plu. direct heel b,to 
ca"l. All originated, , .. ,I .... ,.. ."d ""IIIUfoc­
tur.d by 'he saml cOlftpany. Thll muth I .. 11ft­

equ.led 'Ie.lblllty •• d p .. ,ides tho ,n_ ...... 
.Ibl. d.,n. 0' Inod ... fa, tho .,. .. to, .od tho 

procan p"""er. 

If you aN plo"nlng to can .palhlfti and waitt 
.hl. I.,_ •• t to par b.ck lull d','d •• do-< ..... 
HI the o.maco direct conning .preader. Mob 
lur. the pre .. you ChOOH offen .n the Ir"porta", 
featuri. ttI,t D'MICO oHln ,OU. 

W:;te In for 16 .. ,," film .howl", the DeMoco con 
• preade, In actual operation. 

DEMACO 
2 HEAD SHORT CUT PRESS 

The ft ... D,moco Short Cut 'n .. with two ••• 
trulloll hNeli .... "'b .. d In ani COlftpact unit will 
produce ... , 2000 pHtwll pi' hour of ahort cut1. 
H ... tho ace.nt I .... quality, p .... uctIo. with 
• Iow, alaw •• tru." • .,., two d'-t ...... you 
buy, III,estllot. the ",allY oubta",iI"l ,",urn 
o'tered by D .... aco. Thl. II.W O' .... co 2000 
pound per hour pre.. I. plallMd for toInarrow'. 
.ud., IOder. Thl. I. tho ktr to _, p .... uc­
tI .. c.paclty .todod fOd'r. 0", tho pelt 20 
yeon, the ouhtalldl"l porforma"c, 0' the 1000 
lb. O' .... co .hort cut 'N .... ho,. pro," th.lr 
,alul ,,, Ion,.... 1I"'c. and Iow.st aperatilll 
colh. D.moco'. 2000 pou"d plr hour ,NU ha. .'0. hllh ....... d.rd. 0' qu.11ty ••• Itlll low .. 
",allltl"ollCI cOllI. For ... ON '"fonnotl... wrlte 
Of call DI Fro .. cI.cI Machlnl Corporotioft • 

THE MACARONI INDUS'fRY'S HELPING HAND ..... 

______ _ 1 

with I D{E~col equipment I 

DEMACO 
LONG GOODS 

CONTINUOUS LINE 

Comporl D.moco', AutoMatic Lon. Good. Con­
tilluou. Li'" with all oth.n. Compar. dep.nda­
bUity ••• day In and day out ,uoranteed drylnl 
of ,It ".,hetti, perclat.lII, bucatlnl, .palh.tllnl, 
""",,.111, co,e1l1nl, IInluln •• nd IIngul"l fin •• 
Cowl,. .. SI"ltatlon-AcCI" throughout thl '''­
tlr. dry.r for ,acuum cleo"'ng or waahlng 6own. 
CoMpo" Quality _.U caMpone"h orl from 
Amlrico'. top rnanuf.cturln •• Taylor, Moo .. 
& HOftilpell In.trumentatlo"l, U.S. Mota", Tor­
rl",ton fa"l, Allin Iradll), Cantroll, U"k lelt. 
Sa"lco _ 24 hou, d.lI, p .... uctl .... 1500 lb., 
per hour. Trained o. .... Co fI,ld l .. glnN" In­
struct your .mpIoYM •• InltallotJon - ea.y In.tol­
lotion 0' dry.r I. complet.ly lrectld ot plant euut 
thin numbered for knock down, rnakl"l ealY 
erlCtion. 
C .... _ h.w tho •• 11 .. 24 h.u, d.IIy/ ... uc­
tiOft, a totol of 36,000 lb •• can b. pac'" In let. 
.h ••• houn. 

DEMACO 
4 STICK SPREADER 

D.moco', new 4 .tlck .preoder with a produc­
tion of 1500 lb •. per hour or up to 2000 Ibl. per 
hour. The .preader that I. de.l,ned wllh two (2) 
.. tru.lon head. and two (2) IIh of connecting 
tubel, prodllcing hl,h"t quality at a alow es­
trullon rate. 

The .preader that tak .. the .ome floor .pace o. 
the 1000 lb. prell and hot the "trade appro"d" 
Democo .Ingle mixer extrullon prell with the 
completely ,acuuml.ed mlxe'. 

Damaco'. 4 .tlck .preader II now operating In 
many plant. and a p.,.onal In.peetlon can be or­
ron,ed far you to ... the prell In actual operation. 

DeFRANCISCI MACHINE CORPORATION 
46-45 Metropolitan Ave. Brooklyn, ~ew York 11237 

I':,ono: EV ~,(,,"""' " 5·9880 
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WAY BACK WHEN 

• 0 Vean Ago 
• The damor allalnal color wa. cll· 
maxed by the editorial, "Camouflaged 
macaroni mUlt ,0." A referendum wal 
being held to line up support for the 
• ponlon 01 a blU outlawing "added 
color" In the coming seulon at Con­
arcs •. 
• Export data released by the Depart­
ment or Commerce showed 7,159,884 
pounds of AmerIcan made product • 
lolnl oversea. In 1923. Beal customer 
was the BrlU.h hlel with the We.t 
Indle. second. 
• To blanch or nol to blanch W'lI a 
"friendly" conlroverlY. with anknt 
lupporterl on both , Idel. Some held 
that rlnllna In cold water after boUln, 
would ruin a product" flavor. Othen 
. ald It was unnecessary it top quaUl)' 
l emoUna were used. 
• In oppalln, a proposed chUd labor 
law. the Chamber of Commerce of 
Davenport. Iowa. &aId: "It would In· 
noculate in the American home the 
serum of lociall. m in Ita mo.t fatal 
fonn. It would add to taxation. now 
over.heavy, and tum loose throuahout 
the country an added hoard of pryinl 
office holdel"ll." In .hort. the Chamber 
feels that the proposed law i. revolu. 
lIonory. 

30 Yean Ago 
• Evaluation of operations under the 
Macaroni Code Authority were taklnl 
place. Two noodle ftnns lost the use of 
the Blue Ealle for violations of the 
code. 
• Complaints came In on the claim of 
the Southern Rice Millen. which said: 
"A nickel's worth of rice Is the be.t 
culorlc food value that can be pur· 
chased." The book by Dr. J. C. LeClerc 
on "Macaroni Product'" showed maca­
roni richer than rice In three euenU.1 
element. of nutrition. In calcium. two 
and a halt time.; phosphorus. 40~ 
hllher; and Iron. 30% better. In the 
U.S. Deportment of Agriculture Bulle­
tin No. 1383 "Food Values and Body 
Need .... a pound of rice was reported 
to .upply about 1500 calorie. of en· 
e rgy, while macaroni aupplied I8a!!. 
This wo. lood? 
• Census data was leleased .howln. 
It mortality of 57 macaroni plants be· 
tween 1929 and 1933. But the 296 doln. 
lousiness In 1903 had more wage eamera 
than four yean before. 

20 Y • .,. Ago 
• A Chicago conference was ."1 for 
January 25. On th~ pJ(endlo would ~ 

diJcuaaion. of the semollna·eu·con­
talner sltuCllloni availability of mochin­
ery and other equipment: new lovern­
menl relulatlons: and pO!twar plan­
nlnl. 
• James J. Winston read 8 paper on 
an Improved method of detennlnlnl ell 
.0Uds In eli noodles before the Auo­
claUon of Official Alrlcu1tural Chem· 
ists. 
• In California, .ales to new owners 
were made of the Santa Rosa Macaroni 
Company and the Florence Macaroni 
Company. 
• Jack ROIl wa. elevated to the presi­
dency of Grocery Store Product. Com­
pany, while Frank P . Viviano Will elect­
ed president of V. Viviano and Brothers 
Macaroni Manufacturinl Company of 
51. Loula. 
• Jim Driscoll. macaroni buyer for the 
lovemment durina the war, announced 
hll intention to retire from that posi­
tion. 

10 Y • .,. Ago 
• Senator MUton R. Younl of North 
Dakota recommended that aertoae al­
lotment control. be lUted from durum 
because of rult losses. The Minneapolis 
Tribune reported that varieties of duo 
rum re.lslant to 15·B stem nlIt mllht 
be In the cards for 1956. 
• Sales Manaaement MalaUnIl report­
ed thai diets or no dlel.J, macaroni had 
chalked up a $16,000,000 sales aaln. 
• National Macaroni Week lot televi­
sion covenage ranlinl from Garfield 
Goose to Jackie Gleason. 
• The U.S. DI. trlct Court for the Dis­
trict of Dela"'are upheld macaroni 
standard. In the lonl pendinl case of 
the United States venua Buitonl 20% 
Protein Spalhettl. 

'--

CLASSIFIED 
ADVIITISIHG .... TO D"''', .... rthlttt ._ ........ ..,1k,Uon 

W'lIt 1.4. _. __ ... _ .. _ 71 Cetltl 1M' lin, 
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May this holiday season 
bring joy to you and your 
loved ones and may the new 
year bring you health, 
happiness and success. 



~~So what 
have we been doing 

We told 71.000 grocers that macaroni IS 
the one item thai returns 655% exlla profit 
in related sales. Here 's the ad hom Pro· 
gresslve Grocer. Oclober. '64 . 

'I' 
f' rr Un' ' 

returnK 655{.· pro II P 

lately?" 

We displayed 47 brands 01 Macaroni products in the General Mills main 
office during October. 

We sent out 281.417 pieces of mail from General Mills, carrying the " Support 
Nallonal Macaroni Vleek" over-stamp. And sent an award 01 one share of 
General Mills Stock for the closest guess in our contest for customers. Henry 
D. Rossi, Sr, is the winner. 

We also conlinued 10 supply the highest quality Durum products for Ihe 
macaroni induslry, c!J 

GENERAL MIllS DURUM SALES ""w."" 


